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ISRAEL, PAIS
TECNOLOGICO

The world's second best technological hub,
the nation is also known for education and
advanced agriculture techniques

Segundo centro tecnologico mais importante
do mundo, a nacdo também é conhecida pela
educacdo e pelas técnicas agricolas avancadas

Interviews— .

Brazilian ministers of Foreign Affairs, Ernesto
Aradjo, and of Science and Technology,
Marcos Pontes, talk about their actions in

each field

Ministros brasileiros das Relacoes
Exteriores, Ernesto Araujo, e da Ciénciae
Tecnologia, Marcos Pontes, falam sobre as
acoes de cada setor

Q Tel Aviv

With 2,3 thousand tons shipped abroad last
year, the Amazon fruit reaches North
American and Japanese markets, as well as
16 other countries

Com 2,3 mil toneladas exportadas no ano
passado, o fruto amazoénico chega aos
mercados da América do Norte e do Japao,
assim como a 16 outros paises

FOTO/PHOTO: SHUTTERSTOCK



Editorial

Prezados leitores,

Tecnologia e sustentabilidade sdo as pala-
vras de ordem nesta nona edicdo impressa
da Embassy. Com o esforco de toda a equipe
procuramos fazer uma revista ainda melhor.
Israel foi o pais escolhido para divulgarmos.
A autossuficiéncia e a modernidade o fazem
referéncia mundial em desenvolvimento,
com cerca de 6,4 mil empresas de tecnologia
inovadora. E uma nacio, onde 60% das terras
estdo no deserto semiarido, mas que produz
cada vez mais alimentos. Em entrevista ex-
clusiva, o embaixador Yossi Shelley nos falou
mais sobre o pais das startups.

Em outra reportagem, abordamos a industria
sustentavel damoda: éapropostadaplataforma
digital FreedomeE, criada pela empresaria
paulista Francesca Giobbi. Ela garante ser
possivel estabelecer harmonia entre a moda e
o meio ambiente, destruindo menos a natureza
e contaminando menos os rios e os mares.
Em outra entrevista exclusiva para a revista,
o ministro das Relactes Exteriores, Ernesto
Aratijo, afirma que ha uma visao distorcida das
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areas de meio ambiente e de direitos humanos
no Brasil, para as quais “o governo tem uma
politica solida e garantidos instrumentos de
protecao”

Nesta edicdo da Embassy, faremos uma via-
gem a Botswana, na Africa. A reporter Teresa
Mello nos mostra a terra de centenarios bao-
bas, dos diamantes e com o maior numero de
elefantes do mundo e que tem, nos safaris,
uma grande atracdo turistica. No Brasil, a
agricultura familiar pode conquistar novos
mercados com o projeto MaisBio. Por meio
dele, sdo apontadas alternativas para co-
mercializar produtos nativos brasileiros. A
revista traz ainda uma reportagem especial
sobre o acai, fruto amazonico com processo
de producao sustentavel, atingindo desde os
ribeirinhos no Para aos produtores em larga
escala de sorvetes, smoothies, geleias, fari-
nhas, barras de cereal e cosméticos. Espera-
mos que VOces curtam as nossas matérias!
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Dear readers,

Technology and sustainability are the keywords
of this ninth printed edition of Embassy.
Thanks to the effort of the entire team, we
always try to make a better magazine. Israel
is the country on our front page and in special
reports. The self- sufficiency and modernity
make it a worldwide reference in development,

with about 6.4 thousand companies of

innovative technology. It is a nation where
60% of the land is in the semi-arid desert, but
which produces increasingly more food. In an
exclusive interview, ambassador Yossi Shelley
told us more about the Start-up Nation.

Another article informs about the sustainable
fashion industry, through the FreedomeE digital
platform, created by the Sdo Paulo businesswo-
man Francesca Giobbi. Ms. Giobbi assures
that it is possible to establish harmony between
fashion and the environment by causing less
damage to nature, rivers and seas. In another
exclusive interview for the magazine, the Fo-
reign Affairs minister, Ernesto Aradjo, says that
there is a distorted view of the areas of environ-
ment and human rights in Brazil, in which “the
government has a solid policy and guaranteed
instruments of protection”.

Fale conosco

contato@embassynews.info ﬂ embassy

Liz Elaine Lobo

In this edition of Embassy, we took a trip fo
Botswana, Africa. Reporter Teresa Mello shows
us the land of century-old baobabs, diamonds
and the largest number of elephants in the
world and whose safaris are a major tourist
attraction. Meanwhile in Brazil, family farming
can reach new markets with the MaisBio pro-
ject, bringing new alfernatives to commercia-
lize native Brazilian products. The magazine
also brings a special news report about aga,
an Amazonian fruit with a sustainable produc-
tion process that is part of the routine of both
riparian peoples of Paré and large-scale pro-
ducers of ice cream, smoothies, jellies, flours,
cereal bars and cosmetics. We hope you like
our articles!

Enjoy your reading!

@ (61) 999797279 @revista_embassy

G wwww.embassynews.info
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CAMARA
LEGISLATIVA

DISTRITO FEDERAL

MINHA IDENTIDADE.

Ha 28 anos criando leis e iniciativas que combatem o preconceito e promovem a igualdade. O preconceito e a
discriminagdo sido comportamentos que nao s6 ferem a dignidade humana como promovem a violéncia, a desigualdade
e ainjustica. A Camara Legislativa tem realizado diversas agoes e adotado politicas capazes de proteger negros, criangas
e adolescentes, pessoas com deficiéncia, idosos, LGBTIs, mulheres e outras parcelas da sociedade, igualmente vitimas de
violéncia e discriminagdo. Mas, para que essas iniciativas tenham sucesso, € preciso contar com o seu apoio e a parceria de
toda a sociedade. Defendemos os Direitos Humanos por inteiro: sem preconceitos, com todo respeito e de igual para igual.
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Do suburbw

para a Europa

From a poor suburb to Europe

Estudante de bairro carente do Rio de Janeiro aprende francés com
refugiados e é aprovado na Universidade de Sorbonne, na Franca

A student from an underprivileged neighborhood of Rio de Janeiro learns
French with refugees and is accepted at Sorbonne University, in France

Tainan Pimentel

Morador de Duque de Caxias (RJ), Elian Al-
meida, 25 anos, conquistou uma bolsa de in-
tercambio em uma das universidades mais
prestigiadas do mundo, a Universidade de
Sorbonne, na Franca. Ele aprendeu franceés
com refugiados no Rio de Janeiro e passou na
prova de proficiéncia da instituicao. O jovem
desembarcou neste semestre em Paris para
uma temporada inicial de um ano como estu-
dante no Departamento de Cinema e Audio-
visual. Mas, para o sonho acontecer, precisou
fazer uma vaquinha virtual e obteve, assim,
ajuda para viajar.

O estudante de Artes Visuais na Universi-
dade do Estado do Rio de Janeiro (UERJ) é o
primeiro da familia a entrar em uma univer-
sidade publica. Cacula de cinco irmaos, fez o
ensino fundamental em escola do governo e
sempre se destacou pelo bom desempenho
em sala de aula. Isso fez com que os quatro
irmaos o matriculassem em um colégio par-
ticular no ensino médio para ter um melhor
aproveitamento. “Eu tinha dificuldade em
exatas, mas em contrapartida, um desempe-
nho absurdamente bom em historia, literatu-
ra e portugués. No Enem, eu tive uma média
de 900 pontos na redacio’, detalha.

Resident of Duque de Caxias (RJ), Elian Almei-
da, 25, won an exchange scholarship at one
of the most prestigious universities in the world,
the University of Sorbonne, in France. He le-
arned French from refugees in Rio de Janeiro
and passed the institution’s proficiency test. The
young man landed this semester in Paris for
an initial one-year season as a student in the
Department of Film and Audiovisual. But for the
dream come true, he had to make an online
crowdfunding and thus got help with traveling.

The student of Visual Arts at Rio de Janeiro
State University (UERJ) is the first in the family
to enter a public university. Youngest of five
brothers, he attended elementary school in a
government school and has always stood out
for his good performance in the classroom.
This led to the four brothers enrolling him in a
private high school for better performance. “I
had difficulty in exact, but in contrast, an ab-
surdly good performance in history, literature
and Portuguese. In the National High School
Examination, Enem, | had an average of 900
points in the essay”, details.

Embassy 9
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Devido ao bom rendimento no secundario,
Elian foi aprovado no vestibular da UERJ para
Artes Visuais. Pouco tempo depois, decidiu
aprender uma segundalingua paratentar uma
vaga de intercambio e, mais a frente, um mes-
trado. Escolheu o francés em razao de uma
viagem que fez a Europa em 2017 apds econo-
mizar dinheiro: “Comecei a pesquisar cursos
de idiomas em escolas tradicionais, mas eram
caros. Entdo, postei no Facebook se alguém co-
nhecia um professor ou curso, al uma pessoa
me falou sobre o Abraco Cultural”

Due to good performance in high school, Elian
passed the UERJ entrance exam for Visual Arts.
Shortly after entering college, he decided to
learn a second language to pursue a position
in the exchange program and later a master’s
degree. He clgose French because of a trip he
made to Europe in 2017 affer saving money. The
high tuition fees for language courses, however,
were an obstacle to learning the new language.
“[ started researching courses in traditional scio—
ols, but they were expensive. | had no money,
then | posted on Facebook if anyone knew a te-
acher or course and someone told me about the
Cultural Embrace”, he explains.

Abraco Cultural - E um projeto no Rio de
Janeiro e em Sao Paulo criado para acolher
refugiados no Brasil por meio da troca de ex-
periéncias, geracdo de renda e valorizacdo
cultural e pessoal. Os imigrantes sdo capa-
citados pedagogicamente e se tornam pro-
fessores dos seus idiomas nativos em cursos
com mensalidades mais acessiveis: “Em seis
meses, eu ja tinha uma base so6lida, mas tive
que buscar uma alternativa. Eu era bolsista
na UERJ, o beneficio comecou a atrasar e a
bolsa do estagio que eu fazia ndo dava para
pagar tudo. Sai do curso e comecei a estudar
em casa por conta propria’.

Apos uma temporada intensiva de estudos,
Elian realizou a prova de proficiéncia em
francés, requisito para o intercambio na Uni-
versidade de Sorbonne, e foi aprovado ja na
primeira tentativa: “Eu néo acreditei, foi um
sentimento muito proximo ou mesmo igual a
quando eu entrei para a UERJ”. Aprovado na
selecdo de intercambio, ele se deparou com
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Cultural Embrace - It is a project in Rio de
Janeiro and S&o Paulo created to welcome
refugees in Brazil through the exchange of
experiences, income generation and cultural
and personal appreciation. Immigrants are
pedagogically trained and become native
language  teachers in  more affordable
tuition courses: “In six months, | had a solid
foundation, but | had to look for an alternative.
and my internship scholarship couldnt pay
for everything. | left the course and started
studying at home on my own”.

After an intensive season of studies, Elian took
the French proficiency test, a requirement for the
Sorbonne University exchange program, and
passed the first attempt: “I didn’t believe it! The
feeling was very close to or even the same one
as when | joined the UERJ”. After passing the
exchange selection, Elian faced a new hurdle:
the costs of plane tickets and accommodation in

um novo obstaculo: os gastos com a viagem
e a acomodacdo na Franca. “Os colegas me
incentivaram a fazer uma vaquinha. A UERJ
ndo da bolsas, o momento atual no pais é de
cortes na educacao’, critica. A meta estabe-
lecida pelo universitario na vaquinha foi de
R$ 20 mil. Apés mobilizacdo de familiares,
amigos, colegas, artistas e da imprensa, em
menos de uma semana, Elian atingiu o valor
estipulado.

Em agosto, o jovem embarcou para Paris e,
em setembro, iniciou o curso de um ano na
Universidade de Sorbonne: “Meu diploma na
Sorbonne e toda a minha trajetéria na UERJ
nao vao servir s6 para mim. Vou voltar para o
Brasil e vou trazer isso como devolutiva para
pessoas que nao tiveram acesso a uma educa-
cao publica de qualidade. Educacio é o maior
meio de transformacdo social. Todos os pai-
ses que passaram por crises econdmicas in-
vestiram em educacdo e o Brasil esta indo
pelo caminho oposto”, finaliza.

L S

France. “Colleagues encouraged me to make
a kittylcrowdfunding). The UERJ does not give
scholarships, the current moment in the country
is cuts in education”, criticizes. The goal set by
the college student in the kitty was R$ 20,000.
After mobilizing family, friends, colleagues, ar-
tists and the press in less than a week, Elian
reached the stipulated value.

In August, the young man took the plane to Pa-
ris and, in September, he began his one-year
course at the Sorbonne University. “My degree
at Sorbonne and my entire career at UERJ will
not be just for me. I’ll going back to Brazil and
I’ll bring it back to people who have not had
access to quality public education. Education
is the greatest means of social transformation.
All countries that have gone through economic
crises have invested in education and Brazil is
going the opposite way”, he concludes.

66

Meu diploma na Sorbonne
e toda a minha trajetoria
na UERJ nao vao servir so
para mim. Vou voltar para o

Brasil e vou trazer isso como
devolutiva para pessoas

que nao tiveram acesso a
uma educacao publica de

qualidade ) ;

“My diploma at the Sorbonne and my
entire trajectory at the UERJ will not be
of use only to me. | will go back to Brazil
and | will bring this as a return for people
who did not have access to a quality pu-
blic education”

Embassy | 11
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MaisBio in Brazil

A agricultura familiar pode conquistar novos mercados com o projeto MaisBio,
que aponta alternativas para comercializar produtos nativos brasileiros

Family farming can conquer new markets with MaisBio, a project that points out
alternatives for the commercialization of Brazilian native products

Susan Faria

O Brasil possui riquezas que a populacao des-
conhece ou muitas vezes nao lhe da o devido
valor. O pais tem alimentos nativos, pouco
explorados comercialmente, como bacuri,
cambuci, jambu, maracuja-da-caatinga e
pinhdo. De olho no potencial que produtos
como esses podem gerar, o Instituto Intera-
mericano de Cooperacdo para a Agricultura
(IICA) esta realizando estudos estratégicos
na area e criou o Projeto MaisBio.

O objetivo é promover alimentos tradicionais
brasileiros em mercados nacionais e inter-
nacionais, com boas estratégias de marke-
ting e aumentar as vendas da agricultura
familiar. Iniciado em abril deste ano, foi lan-
cado em setembro, na sede do instituto em
Brasilia. Na oportunidade, o representante
do organismo no Brasil, Hernan Chiriboga,
destacou que o projeto, além de elevar o valor
comercial da biodiversidade do Brasil, tem
como pontos principais a reducdo da pobre-
za, 0 acesso a servicos basicos e a promocao
do desenvolvimento social.
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Brazil has riches that even its population does
not know about or often does not appreciate.
The country has native foods, little exploited
commercially, such as bacuri, cambuci, jambvu,
maracujé-da-caatinga and pinhdo. With this
potential in mind, the Inter-American Institute
for Cooperation on Agriculture (IICA) has crea-
ted the MaisBio project and conducts strategic
studies in the area.

The initiative aims to promote traditional Brazi-
lian foods in national and international markets
with good marketing strategies and increase
sales of family farming. Started in April of this
year, it was launched in September, at IICA
headquarters in Brasilia. On that occasion, the
representative of the agency in Brazil, Herndn
Chiriboga, highlighted that the project, besides
increasing the commercial value of Brazil’s bio-
diversity, has as its main goals the reduction
of poverty, access to basic services and the
promotion of social development.

“Queremos ressaltar o potencial da biodiver-
sidade brasileira para apresentar alternati-
vas ndo tradicionais de alimentacao. Temos
o umbu, a cachaca de cacau, tantos produtos
nutritivos e naturais”, afirmou. A seu ver, es-
ses alimentos nao requerem uma agricultura
tdo intensiva, mas mais conservadora e sus-
tentavel, “porque estdo adaptados, crescem
sem maiores necessidades agronémicas”. Ele
explicou que o IICA esta trabalhando com
agricultores e os apoiando por meio da rede
de comercializacdo do instituto, para con-
seguir que os produtos nativos cheguem ao
mercado com valor agregado e melhor preco.
Entende que essa ¢ a parte mais dificil para
o agricultor, pois ele consegue produzir, mas
chega ao mercado e encontra barreiras.

“Por meio dos nossos escritorios, principal-
mente na Espanha, nos Estados Unidos, no
Canada e no México, podemos abrir opor-
tunidades comerciais”, completou. Para ele,
Brasilia pode ser um centro estratégico nesse
sentido e com parceiro, como a Embrapa, mi-
nistérios e empresas privadas: “As parcerias
com o Brasil sdo um caminho de mao dupla,
porque o pais apresenta avancos, como as
tecnologias adaptadas ao semiarido, em cole-
tas de agua de chuvas ou retiso de agua”.
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“We want to emphasize the potential of Bra-
zilian biodiversity in offering non-conventional
food alternatives. We have the umbu, cacao ca-
chaca and so many other nutritious and natural
products”, he said. In his view, these foods do
not require such intensive but more conservative
and sustainable agriculture, “because they are
adapted, they grow without greater agronomic
needs”. He explained that ICA is working with
farmers and supporting them through the insti-
tute’s marketing network to ensure that the nati-
ve products reach the market with added value
and better prices. He understands that this is the
most difficult part for the farmers, because they
can produce, but when reach the market they
face all those barriers.

“Through our offices, particularly in Spain, the
United States, Canada and Mexico, we can
create business opportunities”, he added. For
him, Brasilia can be a strategic center in this
sense, counting on partners such as Embrapa,
ministries and private companies: “Partnerships
with Brazil are a two-way street because the
country is making advances, as by using te-
chnologies adapted to the semi-arid regions,
rainwater collection and water reuse”.
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Heithel Silva (IICA)

Provlos

O MaisBio trabalha com 15 produtos: arroz
nativo, bacuri, baunilha, cacau-cabruca,
cambuci, castanha-de-baru, castanha-do-pa-
ra, guarana, jambu, maracuja-da-caatinga,
mel de tubuna, mel de mandacaia, pimen-
ta-de-macaco, pinhao e queijo da Canastra.
Os estudos analisam os acordos comerciais
regionais e internacionais e prospectam o
potencial dos biomas brasileiros e as suas ca-
racteristicas ambientais e sociais. De acordo
com o instituto, o Brasil é o pais de maior bio-
diversidade do mundo.

“A metodologia utilizada para selecionar es-
ses primeiros produtos observou quatro pi-
lares: técnico, ambiental, social e comercial’,
explicou o economista do IICA, Heithel Souza
Silva, 46 anos, coordenador executivo do pro-
jeto. As primeiras visitas técnicas ocorreram
em Ilhéus (BA), com énfase na cadeia de ca-
cau nativo; e em Curitiba, Guaraquecaba e
ITha Rasa (no Parana), para melhor conhecer
aproducao do porco Moura, do mel de melipo-
nas (de abelhas sem ferrdo) e de ostras nati-
vas, respectivamente: “A intencao é valorizar
principalmente quem produz, diminuindo as
assimetrias de mercado, e aumentar a comer-
cializacdo dos alimentos da sociobiodiversi-
dade brasileira”, ressaltou Silva.

Mas de que forma pratica isso pode ser feito?
Segundo o economista, realizando a economia
circular desses produtos, por meio do merca-
do justo (fair trade*). A intencéo é vender pro-
dutos in natura e também industrializados,
dependendo de sua especificidade, e, no caso
do acesso a mercados internacionais, respei-
tando as legislacoes aplicaveis de cada pais,
bem como os tratados comerciais vigentes.
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e ¢ o Herman Chiriboga (IICA)

Products — The project includes 15 products:
native rice, bacuri, vanilla, cabruca cocoaq,
cambuci, baru nut, Brazil nut, guarana, jamby,
maracujé-da-caatinga, tubuna honey, manda-
¢aia honey, pimenta-de-macaco, pinhéo and
Canastra cheese. The studies analyze current
regional and international trade agreements
and explore the potential of Brazilian biomes
and their environmental and social characteris-
tics. According to the institute, Brazil is the cou-
ntry with the greatest biodiversity in the world.

“The methodology used to select these first pro-
ducts has considered four pillars: technical, en-
vironmental, social and commercial”, explains
the project’s executive coordinator, economist
Heithel Souza Silva. The first technical visits
took place in Ilhéus (Bahia state), with empha-
sis on the native cocoa chain, and in Curitiba,
Guaraquegaba and llha Rasa (Parand state) to
learn about raising Moura pigs (swine breed),
producing melipone honey (stingless bees) and
farming native oysters, respectively. “The inten-
tion is to value those who produce, reducing
market asymmetries, and promote the commer-
cialization of Brazilian socio-biodiversity pro-
ducts”, affirmed Silva.

But how can this be done? According to the
economist, by achieving the circular economy
of these products through fair trade. The idea
is to sell natural and industrialized products,
according to their specificity, and, in the case
of access fo international markets, respect the
applicable laws of each country, as well as the
current trade treaties.

Beeticios

Entre as vantagens do projeto, o coordenador
cita a valorizacdo de quem produz, o bem-es-
tar e o desenvolvimento de associacdes e co-
munidades que trabalham com plantacoes
nativas: “Além de difundir internacional-
mente adiversidade e o potencial de mercado
desses produtos”. Como preservar a produ-
cao dos alimentos? Segundo ele, preservando
a identidade geografica, o modo de preparo
tradicional e elevando a organizacao dos pro-
dutores/extrativistas e a identidade cultural.

De acordo com Heithel Silva, os mercados in-
ternacionais para alimentos nativos do Bra-
sil sdo os grandes importadores, com quem
o Brasil ja mantém relacoes comerciais, e
paises como os Tigres Asiaticos, os do conti-
nente africano e de outros blocos comerciais.
Para executar o MaisBio, o IICA esta pleite-
ando uma parceria com a Fundacdo Banco do
Brasil. O Ministério da Agricultura, Pecuaria
e Abastecimento, o Instituto Conexoes Sus-
tentaveis (Conexsus) e governos estaduais
demonstram interesse na iniciativa.

L\ S

Benefits - Among the advantages of the pro-
ject, the coordinator cites the appreciation of
producers, promotion of their well-being and
the development of associations and communi-
ties that work with native species, “besides dis-
seminating internationally the diversity and the
market potential of socio-biodiversity products”,
he adds. How to protect food production? Ac-
cording to him, preserving the geographical
identity, the traditional way of preparation in
addition to strengthening the organization of
producers/extractivists and their cultural identity.

For Heithel Silva, the international markets for
the Brazilian native products are the major im-
porters countries with which Brazil has already
trade relations, besides the Asian Tigers, Afri-
can countries and those of some trading blocs.
In order to implement MaisBio, the institute is
seeking partnership with the Banco do Brasil
Foundation. The Ministry of Agriculture, Lives-
tock and Supply (Mapa), the Sustainable Con-
nections Institute (Conexsus| and state govern-
ments show interest in the project.

No Brasil, a equipe do projeto é composta por
especialistas em ecologia; acesso a mercados;
gestao de projetos de fomento; e alimentacéo e
sociobiodiversidade. Heithel Souza Silva, coor-
denador executivo do MaisBio, é pos-graduado
em Organizacdo das Comunidades Tradicio-
nais com Enfoque Territorial, Brasileiro e Ges-
tdo Publica. O grupo tem dois integrantes na
Costa Rica ligados ao Programa de Comércio
Internacional e Integracio Regional do IICA.

Mais informacées ® More information
www.iica.int/pt/countries/brasil

In Brazil, the project team is composed of
specialists in ecology, market access, mana-
gement of development projects, food and so-
cio-biodiversity. Heithel Souza Silva, executive
coordinator of MaisBio, has a postgraduate
degree in Organization of Traditional Commu-
nities with a Territorial, Brazilian and Public
Management Approach. The group has two
members in Costa Rica linked to IICA’s Interna-
tional Trade and Regional Integration Program.
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Interview

Entrevist

I
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O Brasil tem plena capacidade de alcancar um
novo patamar investindo em avancos tecnolo-
gicos. E com essa filosofia que trabalha o mi-
nistro da Ciéncia e Tecnologia, Marcos Pontes.
Em entrevista exclusiva a revista Embassy, o
também astronauta e militar fala do plano de
acao para 0 governo, que prevé uma série de
atividades com os cinco paises do Brics na én-
fase a promocéo da ciéncia, tecnologia e ino-
vacdo; a economia digital; e ao reforco da coo-
peracdo no combate a crimes transnacionais.
Pontes também informa sobre o projeto CITI-
novade planejamento de cidades sustentaveis,
da industria 4.0 e da parceria com os Estados
Unidos naBase de Alcantara. Vejaa entrevista.
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Brazil has full capability of reaching a new le-
vel by investing in technolegical advances. It is
with this philosophy that the minister of Science
and Technology, Marcos Pontes, works. In an
exclusive interview for Embassy magazine,
himself an astronaut and military officer as
well, he speaks about government projects,
which expect a series of activities with the five
Brics countries, with an emphasis on promo-
tion of science, technology and innovation; on
digital economy; and on reinforcement of co-
operation in the combat against transnational
crimes. Pontes also informs us about the CITI-
nova, a project for the planning of sustainable
cities, about the 4.0 industry, and about the
partnership with the United States in Alcéntara
Base. Follolw the interview.

A cooperacao cientifica entre os paises dos
BRICs, segundo divulgacao do MCTIC esta
atraindo cada vez mais o interesse dos cien-
tistas do bloco. De que forma isto esta acon-
tecendo?

Realizamos em setembro, em Campinas (SP),
um encontro muito satisfatorioentre os minis-
tros de ciéncia e tecnologia dos paises do Brics
(Brasil, Rissia, India, China e Africa do Sul).
Estabelecemos um plano de acao para 2019-
2022. Um.dos:destaques desserencontro foi a
criacao de uma rede de inovacdo para parques
tecnolégicos, chamada iBrics que vai facilitar
o dialogo entre participantes dos ambientes
de inovacao dessas nacoes, promovendo apoio
mutuo, projetos conjuntos e compartilhamen-
to de melhores praticas. Ciéncia e Tecnologia
sdo ferramentas importantes para aproximar
os paises do Brics. Em 2019, o Brasil exerce a
presidéncia de turno do grupo. A énfase da
presidéncia brasileira esta na promocao de ci-
éncia, tecnologia e inovacdo; da economia di-
gital; e no reforco da cooperacdo no combate a
crimes transnacionais.

Qual é a previsao para que o Brasil inicie a
construcao de cidades sustentaveis como
prevé o projeto CITInova?

O projeto é uma iniciativa promovida pelo mi-
nistério com financiamento do Fundo Global
para o Meio Ambiente (GEF), gestdo da ONU
Meio Ambiente e parceria de diversas insti-
tuicoes. O objetivo é desenvolver solucdes tec-
nolégicas e ferramentas de planejamento ur-
bano integrado para apoiar gestores publicos,
sem contar o incentivo a participacao social e
o desenvolvimento de cidades sustentaveis. O
projeto tem duragdo de quatro anos, de 2018 a
2022. O projeto tem iniciativa-piloto em Bra-
silia e em Recife nas areas de agua, residuos,
energia, mudancas climaticas e mobilidade.
No Distrito Federal, por exemplo, ha iniciati-
vas voltadas para a recuperacdo ambiental nas
bacias hidrograficas do Descoberto e do Lago
Paranoa e o enfrentamento dos passivos do Li-
xao da Estrutural. Em Recife, ha acdes de urba-
nizacdo no Rio Capibaribe, a construcdo de um
barco movido a energia solar e a criacdo de jar-
dins filtrantes para tratamento de 10% da va-
zao do Canal do Cavouco, no Parque do Caiara.

Scientific cooperation between the coun-
tries from Brics, according to divulgation
by the MCTIC (Ministry of Science, Tech-
nology, Innovation and Communication),
is increasingly attracting the interest of
scientists from the bloc. In which way is
this happening?

We held a very satisfactory meeting, this Sep-
tember in Campinas (SP), with ministers of
Science and Technology of the countries from
Brics (Brazil, Russia, India, China and Sou-
th Africa). We established an action plan for
2019-2022. One of the highlights of this mee-
ting was the creation of an innovation network
for technological parks, called iBrics, which will
facilitate the dialogue between participants in
innovation environments of these nations, pro-
moting mutual support, joint projects and sﬁare
of better practices. Science and Technology
are important tools to approximate the coun-
tries from Brics. In 2019, Brazil exercises its turn
in the presidency of the group. The emphasis
of the Brazilian presidency is on promotion of
science, technology and innovation; on digital
economy; and on reinforcement of cooperation
in the combat against transnational crimes.

What is Brazilian expectation in star-
ting the sustainable cities in CITInova
project?

The project is an initiative promoted by the minis-
try with financing from the Global Environment
Fund (GEF), management of the UN Environ-
ment, and partnership of various institutions. Its
objective is to develop technological solutions
and tools of integrated urban planning to su-
pport public managers, not to mention the in-
centive to social participation and development
of sustainable cities. The project is to last four
years, from 2018 to 2022. It has pilot initiati-
ves in Brasilia and Recife on the areas of water,
residues, power, climate changes and mobility.
In the Federal District, for example, there are
initiatives directed to environmental restoration
in the hydrographic basins of the Descoberto
[Dam] and Lake Paranod, and confrontation of
liabilities from the Lixdo da Estrutural (@ waste
disposal area). In Recife, there are urbanization
actions on the Capibaribe River, the construc-
tion of a solar-powered boat, and the creation
of filtering gardens for treatment of 10% of the
[water] outflow from the Cavouco Canal at
Caiara Park.
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Como esta sendo feita a implementacao das
acoes paraalavancar a industria 4.0 no pais?

Em abril, o ministério lancou a Camara Bra-
sileira da Indtstria 4.0, em parceria com o
Ministério da Economia e a colaboracdo de
instituicdes do setor publico, produtivo e aca-
démico. Ja aprovamos um plano de acdo 2019-
2022 para aumentar a competividade e a pro-
dutividade das empresas brasileiras por meio
da manufatura avancada. Precisamos inseri-
-las no ambiente da industria 4.0, chamada a
quarta revolucdo industrial. Esse planode acao
vai atuar em quatro frentes: desenvolvimento
tecnoldgico e inovacdo; capital humano; ca-
deias produtivas e desenvolvimento de forne-
cedores; regulacdo, normatizacdo técnica e
infraestrutura. Outra iniciativa importante do
ministério e da Financiadora de Estudos e Pro-
jetos (Finep) para o setor foi o lancamento do
programa Finep Inovacred 4.0. A linha de cré-
dito conta com R$ 200 milhoes para financiar
projetos de internet das coisas (conceito que se
refere ainterconexao digital de objetos cotidia-
nos com a internet), computacido em nuvem,
big data, seguranca digital, manufatura digi-
tal, integracao de sistemas, robdtica avancada

e inteligéncia artificial. E importante ressaltar
que, além da industria, o ministério ja trabalha
em outras trés camaras: Agro 4.0, Saude 4.0 e
Cidades Inteligentes.

O Inpe prepara o satélite Amazonia-1 para
lancamento em 2020. Como o senhor situa o
Brasil na corrida espacial e como esta o tra-
balho em Alcantara?

O Acordo de Salvaguardas Tecnologicas (AST),
assinado entre Brasil e Estados Unidos, vai via-
bilizar comercialmente o Centro Espacial de
Alcantara, no Maranhao, e sera fundamental
para o desenvolvimento do programa espa-
cial brasileiro e a insercao do pais no merca-
do global. Esse acordo esta em tramitacdo no
Congresso Nacional. A nossa expectativa é
que, com a aprovacao, o pais passe a ocupar 1%
do volume de negocios na area espacial, o que
representa US$ 3,5 bilhdes por ano. Alcanta-
ra pode se transformar no principal centro de
lancamento do Hemisfério Sul. O uso comer-
cial da base vai também representar geracao
de empregos, novas empresas e negocios lo-
cais, melhorando a qualidade de vida das pes-
soas da regiao.
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How is the implementation of actions to
settle the 4.0 industry in the country?

In April, the ministry launched the Brazilian
Chamber of 4.0 Industry, in partnership with
the Ministry of Economy and with collabora-
tion of the public, productive and academic
sectors. We have already approved a 2019-
2022 action plan to increase competitivity and
productivity of Brazilian enterprises by means
of advanced manufacture. We need to intro-
duce them into the environment of the 4.0 in-
dustry, the so-called fourth industrial revolution.
This action plan will perform in four fronts: tech-
nological development and innovation; human
capital; productive chains and development of
suppliers; regulation, technical normalization
and infrastructure. Another important initiati-
ve by the ministry and the Financier of Studies
and Projects (Finep) was the launching of the
Finep Inovacred 4.0 programme. lts line of
credit disposes of R$ 200 million to finance
projects fgr internet of things (concept which
refers to digital interconnection of dai/; objects
with the internet], cloud computing, big data,
digital security, digital manufacture, systems
inte?raﬁon, advanced robotics, and artificial
intelligence. It is important to emphasize that,
besides the Chamber of Industry, the Ministry
works already on other three ones: 4.0 Agri,

4.0 Health, and Smart Cities.

Inpe (National Institute of Space Resear-
ches) prepares the Amazonia-1 satellite for
launching in 2020. How do you situate Bra-
zil in the space race and how is the work at
Alcantara [Base]?

The Technology Safeguards Agreement (TSA),
signed by Brazil and the United States, will
make the Alcantara Space Centre in Maranhéo
commercially viable, and will be fundamental
for the development of the Brazilian space pro-
gramme and the introduction of the country into
the global market. This agreement is following
the proper procedures in the National Con-
gress. Our expectation is that, with its approval,
the country come to occupy 1% of the volume of
business within the space domain, which means
US$ 3.5 billion per year. Alcantara may beco-
me the main launching centre of the Southern
Hemisphere. The commercial use of the base
will also mean generation of employment, new
enterprises and local businesses, improving the
life quality of the people from the region.

Recentemente o MCTIC apresentou, em
um grande evento, oportunidades de inves-
timento em ciéncia e tecnologia no Brasil.
Essa iniciativa foi positiva?

Desde o inicio da nossa gestao, estabelecemos
que o MCTIC tem como missao produzir co-
nhecimento, gerar riquezas para o Brasil e con-
tribuir para a qualidade de vida dos brasileiros.
Junto com as unidades de pesquisa, agéncias e
as organizacoes sociais vinculadas, o MCTIC
tem o papel de abrir de caminhos, investindo
em pesquisa e melhorando o ambiente de ci-
éncia e tecnologia, que sdo a ponta de lanca do
desenvolvimento economico e social. Todos
os paises desenvolvidos investiram nessa area
para chegar onde estao e o Brasil possui ple-
na capacidade de alcancar um novo patamar.
Apresentar essas oportunidades em eventos
com empresarios, tomadores de decisao, além
das reunides que mantemos em nosso gabi-
nete com representantes nacionais e interna-
cionais, é sempre positivo para mostrar que
temos um caminho a seguir e as ferramentas
necessarias para fazer avancar nosso pais.

O Programa Conecta Startup Brasil selecio-
nou 50 projetos de empresas para apoiar.
Como o senhor vé o crescimento das star-
tups no Brasil e no mundo?

As startups sdo um novo tipo de negocio que
tem proporcionado a resolucdo de problemas
no setor produtivo por meio da tecnologia.
Esse modelo tem gerado renda e postos de tra-
balho, fazendo parte das politicas de governo
na area de ciéncia e tecnologia. Junto com o
Ministério da Economia, o MCTIC promoveu
uma consulta ptblica sobre o Marco Legal das
Startups, com o objetivo de identificar garga-
los, melhorar o ambiente de negocios, facili-
tar o investimento e propor mecanismos de
estimulo. O lancamento da consulta publica
foi precedido de reunides de trabalho com a
participacao de 50 instituicoes privadas e 20
instituicoes publicas. No balanco final, conta-
mos com mais de 700 participantes e quatro
mil contribuicOes que agora estdao sendo com-
piladas. Elas farao parte da proposta que sera
enviada para debate no Congresso Nacional e
podera se tornar a legislacdo referéncia para
esse tipo de empreendimento inovador.

Science and Technology (MCTIC) presen-
ted investment opportunities in these
areas in Brazil. Was this initiative posi-
tive?

Since the beginning of our administration, we
established that the ministry has been, as its mis-
sion, producing knowledge, generating wealth
for Brazil, and contributing for the Brazilians’
lives. Together with research units, agencies
and linked social organizations, the MCTIC
has a pioneering role, by investing in research
and improving the environment of science and
technology, which are the spearheads of eco-
nomic and social development. All developed
countries have invested in this area in order to
arrive where they are, and Brazil has full capa-
bility of reaching a new level. Presenting these
opportunities at events with entrepreneurs, de-
cision-makers, besides the meetings we hold at
our office with national and international repre-
sentatives... it is always positive to show that
we have a path to follow and the necessary
tools to make our country advance.

The Conecta Start-up Brazil Programme
has selected 50 projects by enterprises to
support. How do you see the increase of
start-ups in Brazil and abroad?

Start-ups are a new kind of business which
have provided the solution of problems in the
productive sector by means of technology.
This model has generated income and job
posts, being part of the government policies
in the area of science and technology. With
the Ministry of Economy, the MCTIC promoted
a public consultation on the Legal Landmark
of Start-ups, with the objective of identifying
bottlenecks, improving the business environ-
ment, facilitating investment, and proposing sti-
mulus mechanisms. The launching of the public
consultation was preceded by work meetings
with participation of 50 private and 20 public
institutions. On a final balance, we dispose of
more than 700 participants and four thousand
contributions which are now being compiled.
They will be part of a proposal to be sent for
debate in the National Congress and may be-
come the reference legislation for this kind of
innovative enterprise.
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O maior complexo
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de entretenimento do Brasil

The largest entertainment complex in Brazil

Iniciativa privada assume a gestao do ArenaPlex e planeja a
construcao de um shopping com cinemas, bares, restaurantes e lojas

Private sector becomes the manager of ArenaPlex and plans the construction
of a shopping mall with cinemas, bars, restaurants and stores

Susan Faria

O ArenaPlex, formado pelo Estadio Nacio-
nal de Brasilia Mané Garrincha, pelo Gina-
sio de Esportes Nilson Nelson, pelo Ginasio
e Complexo Aquatico Claudio Coutinho e por
quadras polivalentes, esta sendo administra-
do pelo consércio Arena BsB. Representan-
tes dele e da Agéncia de Desenvolvimento
do Distrito Federal (Terracap) assinaram,
em julho, o contrato de concessao dos equi-
pamentos apos processo licitatorio. A nova
administracdo promete muitas inovagoes e
atracOes para os brasilienses, além de esti-
mular o turismo na capital.
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The ArenaPlex, composed by Mané Garrincha
National Stadium in Brasilia, Nilson Nelson
Sports Gymnasium, Cldudio Coutinho Gymna-
sium and Aquatic Complex and multipurpose
courts, is being managed by the BsB Arena
consortium. Representatives of the complex
and the Development Agency for the Federal
District (Terracap) signed, in July, the equip-
ment concession contract affer going through
a bidding process. The new administration ex-
pects to promote many innovations and attrac-
tions for the people of Brasilia and to stimulate
tourism in the capital as well.

“Queremos trazer o melhor
do mundo para Brasilia”

Richard Dubois, diretor-presidente do Arena BSB

“Teremos entre 14 e 20 salas de cinema”, in-
forma o diretor-presidente do Arena BsB,
Richard Dubois, em entrevista a Embassy.
A mexicana Cinépolis (cujo nome significa
Cidade do Cinema, dona da maior rede de
cinemas no México e na América Latina) co-
mandara as salas de exibicdo no Boulevard
Monumental - shopping de até trés andares,
com bares, 30 restaurantes, academia, qua-
dras esportivas, 50 lojas comerciais e duas
casas noturnas.

O projeto é audacioso: mais 150 mil m2 no
terreno de 808 mil m2, que tem 240 mil m2
de construcdo. Em cinco anos, quando todo o
complexo estiver erguido, estima-se que nele
circulara uma média de 1,5 milhao de pessoas
por més. “Queremos trazer o melhor do mundo
para Brasilia”, planeja Dubois, lembrando que
a cidade tem grande ntimero de embaixadas e
ampla rede de conexoes aéreas. “A nossa ideia
é promover, pelo menos, cinco grandes eventos
internacionais e 10 nacionais por ano.”

No Mané Garrincha, serdo disputados jogos
de futebol e realizados shows musicais - en-
tre eles, o de Roberto Carlos esta sendo arti-
culado -, além de congressos religiosos. Dois
grupos empresariais disputam quem fara ali
o Carnaval de 2020. A candidatura de Brasilia
para sediar copas de futebol em 2020, como
a Libertadores, a Sul-América e a Supercopa
do Brasil, campeonatos mundiais de volei e
de basquete fazem parte dos planos.

“We will have from 14 to 20 movie theaters”,
said the director-president of Arena BsB, Ri-
chard Dubois, in an interview to Embassy.
Mexican cinema network Cinépolis (which me-
ans Cinema City, owner of the largest cinema
chain in Mexico and Latin America) will run
theaters on Boulevard Monumental - a thre-
e-story mall with bars, 30 restaurants, gym,
sports courts, 50 commercial stores and two
nightclubs.

The project is ambitious: more than 150,000
m? on the 808,000 m? site, which has 240,000
m2 of construction. In five years, when the en-
tire complex is built, it is estimated that an ave-
rage of 1.5 million people will circulate there
each month. “We want fo bring the best of the
world to Brasilia”, plans Dubois, emphasizing
that the city has a large number of embassies
and a wide network of airline connections.“Our
idea is to promote at least five major internatio-
nal and 10 national events a year.”

At Mané Garrincha, football matches will be
played and musical shows will be held — among
them, Roberto Carlos” show is being conside-
red - in addition fo religious congresses. Two
business groups are vying to win the right of
hosting the 2020 Carnival in this stadium. Bra-
silia’s bid to host soccer cups in 2020, such
as Llibertadores, Sulamericana and the Brazi-
lian Supercup; world volleyball and basketball
championships are part of the plans.

Embassy | 21

Novembro/Dezembro/Janeiro 2019



e o o Richard Dubois (Arena BSB)

Sustentabilidade - O Instituto de Arquitetos
do Brasil (IAB) abriu concurso internacional
para escolher o profissional encarregado das
obras do ArenaPlex e do paisagismo. O resul-
tado deve sair antes do Natal. A partir de 26
de janeiro de 2020, a empresa vai gerir as re-
formas e o uso dos equipamentos pelo prazo
de 35 anos. Enquanto isso, gradativamente,
compartilha a gestdo com a Secretaria de Es-
portes do Governo do Distrito Federal.

Segundo Dubois, serd um projeto sustenta-
vel, com autossuficiéncia em energia elétri-
ca por meio da instalacdo de placas solares
(energia fotovoltaica) e aproveitamento de
aguadachuvaparairrigar o gramadoe fazera
limpeza geral. “A retencao dessas aguas pode
diminuir as inundacdes na Asa Norte”, preve.

NUmeros/ Statistic

» R$ 700 milhoes de investimento
Na primeira fase, serdo R$ 400
milhGes e 9o mil m? de edificacoes

R$ 700 million in investment. In the first phase,
R$ 400 million and 90,000 m2 of buildings

will be generated

R$ 13 milhoes de economia por ano aos
cofres publicos (manutencao de todo
o centro esportivo)

R$ 13 million in savings per year to public
coffers (maintenance of the entire sports center)

R$ 150 milhoes repassados de outorga a
Terracap em 35 anos

R$ 150 million in grants to Terracap in 35 year
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Sustainability — The Brazilian Institute of
Architects (IAB) has launched an international
competition to choose an expert to conduct the
ArenaPlex and landscaping works. The result
should come out before Christmas. From Janu-
ary 26th, 2020, the company will manage the
reforms and the use of equipment for a period
of 35 years. Meanwhile, it gradually shares its
management with the Sports Secretariat of the
Federal District Government.

According to Dubois, it will be a sustainable
project, with self-sufficiency in electricity throu-
gh the installation of solar panels (photovoltaic
energy] and rainwater to irrigate the grass
and ch the general cleaning. “The water reten-
tion may diminish the flooc?s in the Asa Norte
neighborhood”, he predicts.

» 4 mil empregos diretos, dos quais 1.200
para segurancas e garcons

4,000 direct jobs, of which 1,200
for security guards and waiters

35 anos de concessao com arrecadacao de
tributos superior a R$ 3 bilhoes

(aserem pagos pelo Arena BsB , inclusive,
sobre a receita do Boulevard)

35 years of concession, with tax collection of more than
R$ 3 billion (to be paid by Arena BsB, including payment
on Boulevard's revenue)

De R$ 100 milhoes a R$ 120 milhées por ano é a
previsao de faturamento da concessionaria.
GDF recebe 5%

From R$ 100 million to R$ 120 million per year is the
forecast of the concessionaire's revenues.
The federal district government will receive 5%

Coleta seletiva de lixo, bicicletarios, pontos
de abastecimento de carros elétricos e hibri-
dos elétricos, armarios para guarda-volumes,
prioridade para pessoas com deficiéncia e ba-
nheiros novos sio outras benfeitorias.

O Ginasio Nilson Nelson serd modernizado
para jogos esportivos e espetaculos para pu-
blico de até 16 mil pessoas. O Claudio Couti-
nho mantera o programa de utilizacdo social.
“Sera a nossa contrapartida social”, explica
o diretor. Hoje, o complexo aquatico recebe
mais de trés mil criancas e adolescentes, que
praticam natacdo, polo aquatico, salto orna-
mental, caraté, judd e deep water.

O consorcio BsB Boulevard Show de Bola
atualmente administra 18 arenas na Euro-
pa, entre elas, as de Amsterda, de Paris e de
Moscou. A de Brasilia serd a 192, com parti-
cipacdo de capital holandés, e tendo a frente
o paulistano e filho de franceses Richard Du-
bois. Engenheiro de Mecatronica pela Uni-
versidade de Sao Paulo (USP), tem 50 anos e
carreira em mercado financeiro, consultoria
e estratégica. A certeza do sucesso, segun-
do ele, vem com “trabalho duro e bem-feito,
time competente e coeso, foco e determina-
cdo, com sustentabilidade também na moral
e na ética’.

L\ S

Other improvements include selective garbage
collection, bicycle racks, electric and hybrid
electric car supply points, lockers, priority for
people with disabilities and new bathrooms.

Nilson Nelson Gymnasium will be revamped
for sports games and shows for audiences of
up to 16,000 people. Cldudio Coutinho aqua-
tic complex will maintain the social use pro-
gram. “It will be our social return”, explains
the director. Today, the aquatic complex has
more than 3,000 children and adolescents,
who practice swimming, water polo, ornamen-
tal jumping, karate, judo and deep water.

The BsB Boulevard Show de Bola consortium cur-
rently manages 18 arenas in Europe, including
those in Amsterdam, Paris and Moscow. Brasilia
arena will be the 19th, including Dutch invest-
ment, and Richard Dubois, born in Sao Paulo
and son of a French man, will be leading the
project. An engineer from the University of SGo
Paulo (USP), Dubois is 50 years old and has a
career in financial marketing, consulting and
strategic markets. The certainty of success,
according to him, comes with “hard and well
done work, competent and unified team, focus
and determination, with sustainability also in
morals and ethics”.

Complexo ArenaPlex/ArenaPlex Complex

Estadio Nacional de Brasilia
Manée Garrincha

Mané Garrincha National Stadium

Ginasio de Esportes
Nilson Nelson
Nilson Nelson Sports Gymnasium

Complexo Aquatico
Claudio Coutinho

Cléudio Coutinho Aquatic Complex

Quadras polivalentes

Multipurpose courts

Boulevard Monumental
Boulevard Monumental

Com informacdes dos sites:
www.agenciabrasilia.df.gov.br
www.terracap.df.gov.br

A ser construido
To be constructed

22 maior estadio do pais. Sediou jogos da Copa
do Mundo de 2014. Capacidade para 71 mil torcedores

Second-largest stadium in the country. Hosted World Cup
matches in 2014. Capacity of 71,000 people

Sediou importantes atracoes esportivas, musicais
e religiosas. Capacidade para 16 mil pessoas

It hosted important sporting, musical and religious attractions.

Capacity for 16,000 people

Ginasio poliesportivo, piscina olimpica, tanque de saltos
ornamentais. Arquibancadas para 5 mil pessoas

Multi-sport gymnasium, Olympic swimming pool, Olympic diving tank.
Bleachers for 5,000 people

Espaco para futsal, voléi, basquete e tamboréu (similar ao ténis)

Space for practising indoor soccer, volleyball, basketball and drumming
(similar to tennis).
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A moda, as passarelas, o mundo fashion...o
que se encontra por tras dessa indtstria? Com
certeza, o glamour é acamada mais fina de um
processo complexo, nem sempre alimentado
com posturas éticas, que dia a dia destroi a na-
tureza, contamina rios e oceanos. Trata-se de
um ramo que exige dois componentes basicos
em grande quantidade: agua e mao de obra.

Como reverter praticas de um setor tdo nocivo
e que, além de poluente, muitas vezes contri-
bui com o uso de mao de obra de trabalhadores
em situacao analoga a escravidao?

Para discutir esses e outros problemas da in-
dutstria da moda e propor novas praticas ao
setor, a executiva sempre atuante no merca-
do de moda no Brasil e no mundo: Francesca
Giobbi, estilista, empresaria, paulistana ra-
dicada na cidade do Porto, em Portugal. Ela é
criadora da FreedomeE, uma plataforma que
trabalha para o desenvolvimento da producao
responsavel e do consumo consciente.

A empresa realizara um crowdfunding para
fomentar o evento de engajamento ao projeto
que ja conta com 150 marcas de paises como
Portugal, Brasil, Reino Unido, Panama, Esta-
dos Unidos, Africa do Sul, El Salvador, Bangla-
desh, Espanha, India, dentre outros. “Mostra-
remos 0s impactos socioambientais do setor,
por meio de um reality show factory (fomento
comercial) on-line durante 25 semanas’, expli-
ca Francesca. O evento sera lancado em Lon-
dres, em novembro, e finalizado com uma Pre-
miacdo de Impacto Positivo, em abril de 2020,
em Los Angeles (EUA).

"Mostraremos

os impactos
socioambientais do
setor, por meio de um
reality show factory"
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Fashion, catwalks, the fashion world... what lies
behind this industry@ Certainly, glamour is the
thinnest layer of a complex process, not always
fed with ethical postures, that day by day des-
troys nature, contaminates rivers and oceans. It
is a branch that requires two basic components
in large quantities: water and labor.

How to reverse practices of such a harmful seg-
ment that, in addition to being polluting, often
encourages the use of labor in conditions ana-
logous to slavery?

To discuss these and other issues related to the
fashion industry and propose new practices
to this sector, Embassy has interviewed
Francesca Giobbi. The designer and
entrepreneur from Séo Paulo, currently living in
Porto, in Portugal, is the creator of FreedomeE,
a platform that works towards the development
of responsible production and conscious
consumption.

The company will set up a crowdfunding cam-
paign to promote an event with the aim of at-
tracting other supporters to the project that alre-
ady counts with 150 brands from countries like
Portugal, Brazil, the United Kingdom, Panama,
the United States, South Africa, El Salvador,
Bangladesh, Spain and India. “We will show
the social and environmental impacts of this in-
dustry through an online reality show factory
(trade stimulation) for 25 weeks”, Francesca
explains. The event will be launched in London

in November and ended with a Positive Impact
Award in April 2020, in Los Angeles (USA).

"We will show the social
and environmental
impacts of this industry
through an online
reality show factory"

A indastria téxtil gera
1,2 bilhdes de toneladas

de diéxido de carbono por
ano: "E emergencial rever
as praticas de producio"

The textile industry generates 1.2 billion tons
of carbon dioxide each year: “We must
urgently review production practices”

Francesca Giobbi, FreedomeE executive
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Trabalho forg:ado

Amodabate anossaportapelapublicidade, pe-
los aplicativos ou por um passeio ao shopping.
A industria da moda ¢é terceirizada e orienta-
da para obter menores custos. O fast fashion
(modarapida) proporciona atingir as metas de
custos baixos em funcdo do aumento da produ-
cao e estimulo o consumo. “Comprar roupas
pode ser uma forma de investir na autoestima
e, para alguns, representa até um momento te-
rapéutico’, comenta a empresaria, destacando
que pouco se fala sobre a origem das pecas co-
mercializadas. Ela sustenta que grande parte
dos itens é feita as custas do trabalho em situ-
acao analoga a escravidao: “O consumidor nao
imagina ou ndo se importa com o que houve
antes de obter a mercadoria final”

Segundo a pesquisa The Global Slavery In-
dex 2018, da fundacdo WalkFree, a moda é
a segunda categoria de exportacao que mais
explora o trabalho forcado. A CEO da Free-
domeE acrescenta: Cerca de 40,3 milhoes de
pessoas estdo nessa situacdo, das quais 71%
sao mulheres. No mundo, 24,9 milhoes de in-
dividuos exercem profissoes forcadamente.
Segundo a executiva, a moda fica atras ape-
nas do setor de tecnologia, no ranking de ex-
ploracao. Em seguida, aparecem os ramos da
cana-de-actcar, peixe e cacau, de acordo com
estatisticas da Organizacdo Internacional do
Trabalho (OIT) e a Organizacdo Internacio-
nal de Migracao (OIM). O estudo mostra que
as empresas envolvidas em trabalho escravo
movimentam cerca de US$ 354 bilhdes em
exportacao para os paises do G20.
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Forced labor

Fashion knocks on our door by advertise-
ment, apps or even walks in shopping malls.
The fashion industry is outsourced and gea-
red towards lower costs. Fast fashion makes it
possible to achieve low-cost goals by increa-
sing production and stimulating consumption.
“Buying clothes can be a way to invest in self-
-esteem and, for some, it also represents a the-
rapeutic moment”, says the businesswoman,
emphasizing that little is said about the origin
of the pieces sold. She argues that most items
are made at the expense of labor working in
conditions analogous to slavery: “Consumers
don'’t imagine or care about what happened
before obtaining the final product”.

According to the WalkFree Foundation’s survey
— The Global Slavery Index 2018 -, fashion
is the second largest category of imports that
uses forced labor. The FreedomeE’s CEO adds:
“About 40.3 million people are in this situa-
tion, 71% of whom are women. Worldwide,
24.9 million people are forcibly employed”.

According to the executive, fashion is only
behind the technology sector, in the ranking of
exploitation. Next up are the branches of su-
garcane, fish and cocoa, according fo statistics
from the International Labor Organization (ILO)
and International Organization for Migration
(IOM). The study shows that companies enga-
ged in slave labor put into motion around US$
354 billion in exports to the G20 countries.

Efeito estufa

Francesca Giobbi alerta que a emissao de ga-
ses causadores do efeito estufa pela industria
da moda pode aumentar em 60% até 2030,
caso as empresas continuem produzindo na
escalaatual. A emissdo de gases como didxido
de carbono, metano e 6xido nitroso continua
aumentando e, hoje, o efeito do aquecimen-
to é 43% maior do que em 1990. A industria
téxtil gera 1,2 bilhdes de toneladas de dioxido
de carbono por ano: “E emergencial rever as
praticas de producao”

@

Greenhouse effect

Francesca Giobbi warns that greenhouse gas
emissions caused by the fashion industry could
have an increase of 60% by 2030, if compa-
nies continue to produce at the current pace.
Emissions of gases such as carbon dioxide, me-
thane and nitrous oxide keep rising and, today,
the effect of warming is 43% stronger than in
1990. The textile industry generates 1.2 billion
tons of carbon dioxide yearly: “We must ur-
gently review production practices”.
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"Alguns tecidos sido feitos com alto
consumo de 4gua, principalmente o jeans"

“Some fabrics are made with high water consumption, especially the jeans”

“Para fazer uma calca jeans se gasta aproxi-
madamente 11 mil litros de agua”, destaca. E
quando a calca apresenta aspecto desgastado,
ele é causado por substancias quimicas como
amoOnia e soda caustica, que, além de alta-
mente poluentes, sdo prejudiciais a satde.
Além disso, prossegue Francesca, estima-se
que cerca de 500 mil toneladas de microfi-
bras de plastico, produzidas pela lavagem de
tecidos sintéticos, sejam jogadas nos oceanos
acadaano: “Outro dado alarmante é o da pro-
ducdo de algodao, responsavel por 22,5% da
utilizacdo de pesticidas no mundo”.

O continente asiatico concentra os principais
produtores téxteis do mundo. Eles fabricam
70% dos téxteis e mais de 65% dos vestuarios
consumidos mundialmente, segundo dados
do Instituto de Estudos e Marketing Indus-
trial (IEMI). A China ocupa uma posicao de
destaque: é responsavel por mais de 50% dos
téxteis e de 47% das pecas desse ramo. Segun-
do Francesca, o Brasil é o unico pais da Amé-
ricado Sul com posicdo alta no setor: “Somos
0 quarto maior produtor de vestuario, com
2,6% da producdo mundial”.

“To make a pair of jeans it takes approximately
11 thousand liters of water”, she highlights. If
the pants are to look worn out, the effectis cau-
sed by the use of chemicals such as ammonia
and caustic soda, that besides being highly
polluting, are harmful to health. In addition,
Francesca says it is estimated that about 500
thousand tons of plastic microfibers, produced
by washing synthetic fabrics, are thrown into
the oceans every year: “Another alarming fact
is related fo the cotton production, which ac-
counts for 22.5% of pesticide use in the world”.

The Asian continent concentrates the world'’s
major producers. They manufacture 70 % of
the textiles and more than 65% of the garments
consumed worldwide, according to data from
the Industrial Marketing Research Institute
(IEMI). China occupies a prominent position: it
is responsible for more than 50% of the textiles
and 47% of the garments in this branch. Ac-
cording to Francesca, Brazil is the only South
American country with a high position in the
sector: “We are the fourth largest clothing pro-
ducer, with 2.6 % of the world production”.

Desperdicio

A empresaria acredita que é importante re-
pensar todo o processo da industria da moda:
“A forma de producdo precisa ser revista”. Ela
aponta que os ingleses, gracas principalmen-
te aos esforcos da estilista Stella McCartney,
enxergam os impactos ambientais da indus-
tria com olhos mais criticos. Para analisar es-
ses impactos, o parlamento britanico criou o
Comité de Auditoria Ambiental, que pesqui-
sapor melhorias juntamente com os 16 maio-
res varejistas britanicos, que faturam, em
conjunto, 32.000 milhdes de libras (42.000
milhoes de euros) por ano.

O comité questionou o modelo de negocios
atual que motiva o consumo, gera excesso de
desperdicio e incentiva o emprego de baixos
salarios. O parlamento deu esse passo apos a
publicacdo de um relatério no qual foi revela-
do que 300 mil toneladas de roupas sio joga-
das nos aterros todos os anos, o equivalente
a um caminhao de lixo cheio de roupas por
segundo.

.....

Waste

The entrepreneur believes it is important to re-
think the entire process of the fashion industry:
“The way of production must be reviewed”.
She points out that the British, thanks mainly to
the efforts of fashion designer Stella McCart-
ney, look at the environmental impacts of this
industry with more critical eyes. To analyze the-
se impacts, the British Parliament has set up the
Environmental Audit Committee, which seeks
for improvements together with the 16 largest
British retailers that, jointly, earn £32 billion
(€42 billion) a year.

The committee has called in question the cur-
rent business model that motivates consump-
tion, generates excessive waste and encou-
rages low-wage employment. The Parliament
took this step following the publication of a
report in which it was revealed that 300 thou-
sand tons of clothes are thrown into landfills
every year, the equivalent of a garbage truck
full of clothes per second.

"Para fazger uma
calca jeans se gasta
aproximadamente

11 mil litros de 4gua"

“About 11 thousand liters of water
are needed to make a pair of jeans”
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To find out more:
www.freedomee.com
info@freedomee.com

55 11 99459 4100

Fashion Pact

O presidente francés, Emmanuel Macron,
recebeu representantes de mais de 30 gru-
pos detentores de 150 marcas de moda,
como Gucci, Prada e Zara, para lancar ofi-
cialmente o Fashion Pact. Para a empresa-
ria Francesca Giobbi, é uma iniciativa sem
precedentes no setor. As mais diferentes
empresas de moda e luxo, incluindo fortes
competidoras, se uniram para se engajar em
trés frentes:

Contra o aquecimento global

Zero emissdo de gases do efeito estufa
até 2050 para manter o aquecimento
global abaixo de 1,5 grau até 2100

French president Emmanuel Macron welco-
med representatives of more than 30 groups
that own 150 fashion brands, such as Guc-
ci, Prada and Zara, to officially launch the
Fashion Pact. For entrepreneur Francesca
Giobbi, it is an unprecedented initiative in
this sector. The most diverse fashion and lu-
xury companies, including strong competi-
tors, have teamed up to engage on three
fronts:

Against global warming

(zero greenhouse gas emissions by
2050 to keep global warming below
1.5 °C (34.7 °F) degrees by 2100)

Restauracao da biodiversidade Restoration of blOdNers”y
(focus on natural ecosystems)

Foco nos ecossistemas naturais

Principalmente reduzindo o uso
de plésticos de uso unico

% Preservacao de espécies e oceanos

“Para a maioria das marcas que se com-
prometeu com o pacto, atingir as metas
exigira mudancas e investimentos sig-
nificativos”, avalia.

O documento foi apresentado durante a
ctpula do G7 em Biarritz, na Franca, por
Emmanuel Macron. O presidente da em-
presa Kering (Gucci, Saint Laurent, Botte-
ga Veneta, Balenciaga etc), Francois-Henri
Pinault, foi escolhido para estabelecer esses
objetivos no Copenhagen Fashion Summit,
na Dinamarca, em maio deste ano. “Trazer
os GEOs dos grandes grupos para o debate é
fundamental”, conclui Francesca Giobbi.

Preservation of species and oceans

Mainly by reducing the consumption
of single-use plastics)

“For most brands that have committed
to the pact, achieving the goals will
require significant changes and invest-
ments’, she says.

The document was presented by Emmanuel
Macron at the G7 summit in Biarritz, France.
Francois-Henri Pinault, president of the Ke-
ring company (Gucci, Saint Laurent, Botte-
ga Veneta, Balenciaga etc), was chosen to
set these goals at the Copenhagen Fashion
Summit in Denmark, in last May. “Bringing
the CEOs of the large groups into the de-
bate is fundamental”, concludes Francesca

Giobbi.
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- Israel

Nacgdo Startup

ISRAEL, Start-up Nation

Autossuficiéncia e modernidade fazem do pais referéncia mundial
# em desenvolvimento, com 6,4 mil empresas de tecnologia inovadora

Selfsufficiency and modernity makes the country a world reference in
development, with an amount of 6,4 thousands of high technology companies

Susan Faria

Uma nacdo onde 60% das terras estdo no
deserto semiarido, mas que faz brotar ali-
mentos e inovacdes de dar inveja a qualquer
outra. E assim em Israel, onde ha pouca inci-
déncia de chuvas e apenas 20% das terras sao
araveis, contudo, é lider mundial em pesqui-
sa agricola e grande exportadora de frutas e
produtos horticolas. Com exceléncia na agri-
cultura e na educacio, esse pais do Oriente
Medio as margens do Mar Mediterraneo im-
pressiona pelas tradicdes, pela religiosidade
e pelos costumes, sobretudo, por dominar a
alta tecnologia.

Eum povo de cultura milenar, cujos ancestrais
- e mesmo os contemporaneos - enfrentaram
muitos anos de dificuldades. Seus pilares séo
a forte educacéo e a colaboracdo em todos os
setores, onde as empresas se preocupam em
manter os trabalhadores, valorizando-os com
treinamento e respeitando leis trabalhistas.
Os israelenses sdo desafiadores. A disciplina
ajuda tanto na organizacdo quanto na evolu-
cao dos jovens, que, aos 18 anos — mulheres
e homens - servem o Exército por 32 meses.
A conexdo entre governo, iniciativa privada
e universidades colabora para o crescimento
tecnologico, sendo que Tel Aviv é o principal
polo em tecnologia da nacao.

A nation where 60% of the land is in the semi-
-arid desert, but which produces food and in-
novations that make anyone else jealous. This
is Israel. There is little rainfall and only 20% of
the land is arable, yet it is a world leader in
agricultural research and a major exporter of
fruit and vegetables. With excellence in agri-
culture and education, this Middle Eastern cou-
ntry on the shores of the Mediterranean Sea
is impressive for its traditions, religiosity and
customs, but above all for its mastery of high
technology.

Its population comes from an ancient culture,
whose ancestors — and even contemporaries -
have faced many years of difficulties. However,
its pillars are the strong education and colla-
boration in all sectors, where companies are
concerned with the maintenance of workers,
valuing them with training as well as respecting
labor laws. Israelis are challenging. Discipline
helps both the organization and the evolution
of young people who serve the Army for 32
months when they turn 18 — both women and
men. The connection between government, pri-
vate enterprise and universities contributes fo
technological growth, and Tel Aviv is the na-
tion’s leading technology hub.
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Conhecida como a Nacéo Startup, acolhe pes-
soas de todo o mundo para aprender o segredo
do sucesso. Tem cerca de 6,4 mil startups —
empresas que usam a internet na inovagao em
produtos e servicos. A concentracdo da inteli-
géncia nesta terra atrai tanto negocios quanto
desafios para as grandes empresas mundiais,
que ali querem investir, aprender e fazer par-
cerias. Blockchain, cibertecnologia, startups e
seguranca cibernética sdo palavras-chaves na
vida dos israelenses. Eles conciliam a preser-
vacdo das belezas turisticas e o passado com
0s avancos no presente e no futuro. “Temos
uma enorme admiracdo por Israel, ndo ape-
nas como um importante aliado para os Es-
tados Unidos, mas como um lugar onde fazer
negocios”, disse o CEO da Apple, Tim Cook,
em recente entrevista a imprensa. “A Apple
olha para Israel como um mercado estratégi-
co cheio de capacidades tunicas.” O fundador
e CEO da Akamai, Tom Leighton, acrescenta:
“Do ponto de vista tecnologico, Israel é o lugar
mais interessante do mundo depois do Vale do
Silicio [na Califérnia, EUA]”.

“A Apple olha para
Israel como um
mercado estratégico
cheio de capacidades
Unicas”

Tim Cook, CEO da Apple
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Known as the Start-up Nation, it welcomes pe-
ople from all over the world to learn the secret
behind its success. It has about 6,400 startups
— companies that use the Internet to innovate in
products and services. The concentration of in-
telligence attracts business and challenges for
the world’s largest companies, which want to
invest, learn and make partnerships there. Blo-
ckchain, cyber technology, startups and cyber
security are keywords in the lives of Israelis.
They reconcile the preservation of tourist beau-
ties and the past with advances in the present
and for the future. “We have a huge admira-
tion for Israel, not only as an important ally for
the United States, but as a place to do busi-
ness”, said Apple CEO, Tim Cook, in a press
conference. “Apple looks to Israel as a strate-
gic market full of unique capabilities.” Akamai
founder and CEO, Tom Leighton, adds: “From
a technological standpoint, Israel is the most in-

teresting place in the world after Silicon Valley
[in California, USAJ”.

“We have a huge admiration |
for Israel, notonly asan -
important ally for the United |
States, but as a place to do
business”

Tim Cook, Apple CEO

*  Fotos/Photos: Embaixada de Israel

Technion - Grande parte das startups nas-
ceu no Instituto de Tecnologia de Israel (Te-
chnion), universidade sediada em Haifa, com
foco na engenharia e em ciéncias exatas, por
onde j& passaram cerca de 70 mil alunos. Fun-
dada em 1924, é a mais antiga do pais e for-
ma as pessoas que criam ou estdo a frente de
empresas inovadoras. Em 20 anos (de 1995 a
2015), os formandos, na maioria engenheiros,
estabeleceram mais de 1.600 empresas de tec-
nologia, muitas internacionais e com filiais
em outros paises. Elas geraram mais de US$
30 bilhoes e criaram quase 100 mil empregos
naquele periodo.

“O Technion é conhecido mundialmente como
uma incubadora que fomenta o empreendedo-
rismo, sendo classificado em 392 lugar no mun-
do em numero de patentes registradas nos Es-
tados Unidos em 2017”, informa o pesquisador
paulistano Ricardo Lomaski, 38 anos, formado
em Engenharia Elétrica pela Unicamp (em
Campinas, SP), com MBA em Inovacdo e Em-
preendedorismo pela Technion. Ha 10 anos no
pais, morou em Jerusalém e Tel Aviv e esté ra-
dicado em Haifa. Hoje, segundo o pesquisador,
cerca de 14 mil universitarios, dos quais 1 mil
estrangeiros, estudam nos 32 cursos.

E um dos principais institutos de pesquisa
tecnoldgica do pais com faculdades e centros
de exceléncia em Haifa, além de dois campi
no exterior — em Nova Iorque, nos EUA, e em
Guangdong, na China. “Inovacdo e empre-
endedorismo estdo no DNA do Technion’, re-
sume o pesquisador. O novo centro, o T-Hub,
incorpora valores de empreendedorismo e
criatividade na cultura dos campi, nos curri-
culos, assim como na implementacio e na co-
mercializacdo dos resultados de suas pesqui-
sas. Auxilia a realizar praticas interpessoais,
sociais e de negdcios e promove mudanca no
mindset (na mentalidade) e cultural para o pu-
blico do Technion. Uma alteracdo que enfatiza
aimportanciade atividades colaborativas e in-
terdisciplinares.

Technion — Much of the startups were born at
the Israel Institute of Technology (Technion), an
Israeli university based in Haifa, with a focus
on engineering and the exact sciences, throu-
gh which some 70,000 students have passed.
Founded in 1924, it is the oldest in the country
and provides training people who create or
lead innovative companies. In 20 years (from
1995 to 2015), the graduates, mostly engine-
ers, have established more than 1,600 techno-
logy companies, many international and with
subsidiaries in other countries. They genera-
ted more than $30 billion and created nearly
100,000 jobs in that period.

“Technion is known worldwide as an incuba-
tor that fosters entrepreneurship, being ranked
3%th in the world in number of patents registe-
red in the U.S. in 20177, says Ricardo Lomaski,
a 38-year-old researcher from Séo Paulo, with
a degree in Electrical Engineering from Uni-
camp (in Campinas, SP) and a MBA in Inno-
vation and Entrepreneurship from Technion. He
has lived in Israel for 10 years, in cities like
Jerusalem and Tel Aviv, and is currently based
in Haifa. Today, according to the researcher,
about 14,000 university students, including
1,000 foreigners, study at one of 32 courses.

It is one of the leading technological rese-
arch institutes in the country with colleges
and centers of excellence in Haifa, as well
as two campuses abroad - in New York City
(USA) and in Guangdong, in China. “Innova-
tion and entrepreneurship are in Technion’s
DNA”, summarizes the researcher. The new
center, T-Hub, incorporates values of entrepre-
neurship and creativity in the culture of the
campuses, in the curricula, as well as in the
implementation and commercialization of the
results of its research. It helps to carry out
interpersonal, social and business practices
and promotes change in mindset and culture
for the Technion public. A change that em-
phasizes the importance of collaborative and
interdisciplinary activities.
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Agricultura — Embora nao seja autossufi-
ciente em graos, o pais exporta tecnologias
agricolas, sendo que os Estados Unidos sdo o
maior parceiro nessas importacoes. A exce-
cao dos graos, os israelenses sdo quase autos-
suficientes nos demais alimentos. De acordo
com o Ministério das Relacoes Exteriores, a
area cultivada é de 445 mil hectares (1.1 mi-
lhao de acres). Cerca de 70% das chuvas caem
entre setembro e marco e se concentram no
Norte. A maioria das fontes de agua doce é
administrada pelo Estado.

& ahodes

O sucesso da agricultura esta inserido na luta
para superar as condicoes adversas das ter-
ras, tanto com métodos sofisticados quanto
com técnicas de irrigacdo e equipamentos
agromecanicos inovadores. Estufas e goteja-
mento, alternativas biologicas contra pragas,
recuperacao do solo por meio de limpeza dos
campos rochosos, construcao de terracos e
drenagem de pantanos sdo outros fatores de
transformacao e éxito do setor. Hoje, Israel
produz sorgo, trigo, algoddo, milho, leite e
frutas como abacaxi, laranja, roma, melao,
maca, abacate, banana e manga. Também
cultiva tomates, pepinos, pimentoes e abo-
brinhas e ha vinhedos em todo o pais.

Pesca, colheita de flores, novas variedades de
sementes e plantas também fazem a riqueza
da terra. Além de produzir para consumo in-
terno, exporta frutas frescas (abacate, tama-
ras e manga) bem como vegetais (batatas,
cenoura e pimenta). E grande exportador de
tecnologias agricolas e apresenta dois tipos
de assentamentos autonomas: o kibutz (co-
munidades coletivas, inspiradas por ideolo-
gia socialista, que ajudaram a criar o Estado
judeu) e o moshav (comunidades rurais es-
truturadas em cooperativas).

Agriculture - Although not self-sufficient in
grains, Israel exports agricultural technologies,
and the United States is the largest partner in
theses imports. With the exception of grains,
Israelis are almost self-sufficient in other foods.
According to the Ministry of Foreign Affairs,
the cultivated area is 445,000 hectares (1.1
million acres). About 70% of the rainfall is from
September to March and is concentrated in the
north. Most freshwater sources are managed
by the state.

The success of agriculture is part of the strug-
gle to overcome adverse land conditions, both
with sophisticated methods and with innovati-
ve irrigation techniques and agromechanical
equipment. Greenhouses and drip irrigation,
biological alternatives against pests, soil re-
covery through cleaning of rocky fields, cons-
truction of terraces and drainage of swamps
are other factors of transformation and success
of the sector. Today, Israel produces sorghum,
wheat, cotton, corn, milk and fruits such as pi-
neapple, orange, pomegranate, melon, apple,
avocado, banana and mango. It also grows to-
matoes, cucumbers, peppers and zucchini and
there are vineyards all over the country.

Fishing, harvesting flowers, new varieties of
seeds and plants also make up the wealth of
the land. In addition to producing for domestic
consumption, it exports fresh fruits (avocados,
dates and mangoes) as well as vegetables (po-
tatoes, carrots and pepper). The country is a
major exporter of agricultural technologies and
tere are two types of autonomous agricultural
communities: kibutz (socialist based collective
communities, which have helped fo create the
Jewish state) and moshav (rural associations
structured in cooperatives).

Educacao -Praticamente nio existem anal-
fabetos adultos, pois 98% da populacdo é
alfabetizada. Cerca de 830 mil estudantes
cursam o ensino basico, 230,8 mil estdo na
graduacdo, 63,4 mil fazem mestrado e 11,4
mil, doutorado. A evasdo nas escolas publi-
cas estad em torno de 2%. S20 nove universi-
dades publicas e 35 particulares. A Tel Aviv
University, com nove faculdades, 106 de-
partamentos e 90 institutos de pesquisa, € a
maior e mais reconhecida. Tem mais de 30
mil estudantes, estando entre as 100 melho-
res do mundo. O ex-primeiro-ministro Ariel
Sharon e o fundador do aplicativo Waze, Uri
Levine, estudaram na instituicdo. Além da
Tel Aviv University, estdo entre as principais
universidades israelenses a Ben Gurion Uni-
versity, em Berseba; a Weizmann Institute of
Science, em Rehovot; a Technion, em Haifa;
e a Hebrew University of Jerusalem.

Education - There are almost no adult illitera-
tes, because 98% of the population is literate.
Approximately 830 thousand students attend
basic education, 230.8 thousand are in gra-
duation, 63.4 thousand do master’s degree
and 11.4 thousand do doctorate. The dropout
rate in public schools is around 2%. There are
nine public universities and 35 private ones.
Tel Aviv University, with nine colleges, 106
departments and 90 research institutes, is the
largest and most recognized one. It has more
than 30 thousand students and is among the
100 best universities in the world. Former pri-
me minister Ariel Sharon and the founder of
the Waze application, Uri Levine, studied at
the institution. In addition to Tel Aviv Universi-
ty, Ben Gurion University in Beersheba; Weiz-
mann Institute of Science, in Rehovot; Technion,
in Haifa; and Hebrew University of Jerusalem
are among the leading Israeli universities.
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Dados Gerais/Israel in numbers

Populacao: 9,02 milhoes de habitantes (junho, 2019)
Population: 9.02 million inhabitants (June, 2019)

Area: 22,145 km2 (menor que Alagoas, no Brasil)
Area: 22,145 km2 (smaller than Alagoas, in Brazil)

Incidencia de chuva pequena: 100mm/ano no sul
e 1000mm/ano no norte

Small rainfall incidence: 100mm/year in the south and
1000mm/year in the north.

Idiomas: hebraico, inglés e arabe
Languages: Hebrew, English and Arabic

Capital: Jerusalém (1.2 milhao de pessoas)
Capital: Jerusalem (1.2 million people)

Locais sagrados: o Domo da Rocha, o Muro das Lamentacoes,
alIgreja do Santo Sepulcro e a Mesquita de Al Aqsa

Sacred places: the Dome of the Rock, the Wall of Lamentations, the
Church of the Holy Sepulcher and the Mosque of Al Agsa

Principais cidades:Jerusalém, Tel Aviv, Haifa, Rishon LeZion
e Asdode

Maijor cities: Jerusalem, Tel Aviv, Haifa, Rishon LeZion and Ashdod

Inflacao: 0.5% (julho, 2019)
Inflation rate: 0.5% (July, 2019)

Primeiro-ministro: Benjamin Netanyahu (Partido Likud)

Prime minister: Benjamin Netanyahu (Likud Party)

Historia: em 1948, David Ben-Gurion declarou a independéncia do pais
(600 mil pessoas a época). Judeu polonés, foi o primeiro chefe de governo de
Israel, um dos fundadores do Partido Trabalhista, e ajudou na imigracao de
milhares de refugiados judeus europeus para a Palestina.

History: in 1948, David Ben-Gurion declared the country's independence
(600,000 people at the time). A Polish Jewish Israeli politician who served
as Israel's first head of governmen and one of the founders of the Labor
Party, he helped organize the immigration of thousands of European
Jewish refugees to Palestine.
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BRASFORT

DE EXPERIENCIA EM SEGURANCA E SERVICOS

UM MUNDO DE SOLUCOES

Vigilancia armada/desarmada | Monitoramento eletronico
Segurancga pessoal privada | Brigada particular contra incéndio

Limpeza e conservacao | Recepcao | Portaria

A BRASFORT vem, desde 1987, oferecendo servicos de alta qualidade e padrao a
organizacoes publicas e privadas, empregando pessoas treinadas e capacitadas
nos diversos servicos oferecidos.

Visite nossa pdgina e saiba
a gama de servigos que fornecemos.

B /brasfortoficial Ej] @brasfortseguranca

613878-3434

comercial@brasfort.com.br
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Instituto Technion

The Technion Institute

A mais antiga faculdade israelense forma grande parte dos graduados
em tecnologia em Israel. Hoje conta com 14 mil estudantes

The oldest Israeli university graduates a large part of technology students in

Israel. Today it has 14 thousand students

Susan Faria

Cerca de 70 mil alunos ja passaram pelo Ins-
tituto de Tecnologia de Israel (Technion),
universidade sediada em Haifa, com foco na
engenharia e em ciéncias exatas. Fundada
em 1924, é a mais antiga do pais. E dela que
saem pessoas preparadas e que criam ou es-
tdo a frente de empresas inovadoras em Isra-
el e em outras partes do mundo, tornando-se
anacao das startups.

Em 20 anos (de 1995 a 2015), os formandos,
em sua maioria, engenheiros, estabeleceram
mais de 1.600 empresas - muitas delas inter-
nacionais e com filiais em outros paises — que
vendem tecnologia para todo o mundo, ge-
rando mais de US $ 30 bilhdes e criando qua-
se 100 mil empregos no periodo. O Technion
é conhecido mundialmente como uma incu-
badora que fomenta o empreendedorismo e
foi classificado em 392 lugar no mundo em
numero de patentes registradas nos Estados
Unidos em 2017.

Some 70 thousand students have already at-
tended the Israel Institute of Technology (Tech-
nion), a Haifa-based university focused on en-
gineering and the exact sciences. Founded in
1924, it is the oldest in the country. It is from it
that people come prepared and create or lead
innovative companies in Israel and other parts
of the world, making the country the nation of
start-ups.

In 20 years (from 1995 to 2015), graduates,
mostly engineers, have established more than
1,6 thousand companies - many of them inter-
national and with branches in other countries
- that sell technology worldwide, generating
more than US$30 billion and creating nearly
100 thousand jobs in that period. The Tech-
nion is known worldwide as an incubator that
fosters entrepreneurship and was ranked 3%th
in the world in number of patents registered in

the United States in 2017,
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As informacoes sdo do pesquisador Ricar-
do Lomaski, paulistano, 38 anos, formado
em Engenharia Elétrica pela Unicamp, com
MBA em Inovacao e Empreendedorismo pelo
Technion. Lomaskivive ha 10 anos em Israel,
morou em Jerusalém e Tel Aviv, e esta radi-
cado em Haifa. Hoje, segundo ele, cercade 14
mil universitarios, dos quais mil estrangei-
ros, estudam nos 32 cursos do instituto, no
qual um dos critérios do processo seletivo é a
nota média alta.

De acordo com Lomaski, ¢ um dos principais
institutos de pesquisa tecnologica de Israel,
com faculdades e centros de exceléncia em
Haifa e dois campus no exterior: um em Nova
York (EUA) e outro em Guangdong (China):
“Inovacdo e empreendedorismo estdo no
DNA do Technion. Muitas pesquisas do corpo
docente levaram a aplicactes que beneficiam
a economia do pais, a seguranca, o publico is-
raelense e toda a humanidade”
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The information comes from researcher Ricar-
do Lomaski, from Séo Paulo, 38 years old, gra-
duated in Electrical Engineering from the Uni-
versity of Campinas (Unicamp), with an MBA
in Innovation and Entrepreneurship from the Te-
chnion. Lomaski has been living in Israel for 10
years. He has lived in Jerusalem and Tel Aviv,
and is now residing in Haifa. Today, according
to him, about 14 thousand university students,
of which one thousand are foreigners, attend
one of the 32 courses of the institute, in which
one of the criteria of the selection process is the
high average grade.

According to Lomaski, it is one of Israel’s leading
technology research institutes, with faculties and
centers of excellence in Haifa and two campu-
ses abroad: one in New York (USA) and ano-
ther in Guangdong (China): “Innovation and en-
trepreneurship are in the DNA of the Technion.
Much faculty research has led to applications
that benefit the country’s economy, security, the
Israeli public and all of humanity”.

Foto/Photo: Divulgacio

T-Hub - Fonte central de conhecimento do
Technion, o novo centro de investimento cria
ambiente de incentivo as empresas e a moder-
nizacdo. O T-Hub Incorpora valores de empre-
endedorismo e criatividade na cultura do cam-
pus, nos curriculos e na implementacao e na
comercializacao de resultados de pesquisas. O
centro expde ao publico, a academia e a indus-
tria, as novidades do mercado tanto em Israel
quanto em outras partes do mundo, servindo
de plataforma para apresentar as melhores
praticas nessas areas.

Esta a frente de mudancas que visam aprofun-
dar a educacdo para o pensamento e o com-
portamento audaciooso, criar o melhor espaco
para experimentos; cientifico e tecnologico,
assim como entre estudantes, pesquisadores
e publico em geral. O Centro auxilia no cultivo
e na integracdo de elementos dindmicos nas
préaticas interpessoais, sociais e de negocios,
além de promover mudanca tanto no mindset
(namentalidade) quanto cultural para o ptbli-
co do Technion. Uma transformacao que enfa-
tiza a importancia de atividades colaborativas
e interdisciplinares.

T-Hub possibilita:

e Treinamento prdtico e infegracdo de ferra-
mentas para o pensamento empreendedor e o
comportamento criativo, ao lado das técnicas e
cientificas, voltadas aos desafios reais da vida
cotidiana, da engenharia, da tecnologia e da
ciéncia.

e Acesso d infraestrutura tecnoldgica e cientifica,
como ainda a ferramentas de desenvolvimento,
a pesquisadores e seus estudantes, e & operacdo
de dreas de tecnologia que desenvolvem protéti-
pos e trabalho em equipes interdisciplinares.

e Exposicdo e integracdo de métodos avan-
¢ados de design, design thinking (conjunto de
ideias e insights para abordar questées relacio-
nadas a aquisicées de informagdes), métodos de
gerenciamento de projetos, como também fami-
liaridade com o mundo das patentes e aspectos
econdmicos no empreendedorismo.

e Enriquecer a cultura investidora por meio de
projetos inovadores e multidisciplinares; Hacka-
thons (maratona de hackers); e programas de co-
laboracdo internacional, entre outras atividades.

Fonte: pesquisador Ricardo Lomaski

T-Hub - Technion’s central source of know-
ledge, this new investment center creates an
environment that encourages businessesand
modernization. T-Hub incorporates valves of
entrepreneurship and creativity into the cam-
pus culture, curricula and into the implementa-
tion and commercialization of research results.
The center shows fo the public, academia and
industry, the novelties of the market both in Is-
rael and in other parts of the world, serving as
a platform for presenting the best practices in
these areas.

It is at the forefront of changes aimed at dee-
pening education for thinking and audacious
behavior, creating the best space for cientific
and technology experimentation and also for
students, researchers and the general public.
The Center assists in the cultivation and inte-
gration of dynamic elements for interpersonal,
social and business practices, besides promo-
ting changes in the cultural mindset for the Te-
chnion community: a transformation that em-
phasizes the importance of collaborative and
interdisciplinary activities.

T-Hub promotes:

e Practical training and integration of tools for
entrepreneurial thinking and creative behavior,
alongside scientific techniques focused on the
real challenges of everyday life as well as on
those of engineering, technology and science.

® Access to technological and scientific infras-
tructure, to development tools for researchers
and their students, and access to the operation
of technology areas that develop prototypes
and work in interdisciplinary teams.

e The presentation and integration of advanced
design methods, design thinking (set of ideas
and insights to address issues related to informa-
tion acquisition), project management methods
in addition to familiarity with the world of pa-
tents and with the economic aspects in entrepre-
neurship.

eThe enrichment of the investor culture through
innovative and multidisciplinary projects; Ha-
ckathons (hacker marathon); and international
collaboration programs, among other activities.
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Entrevista

¢« Fotos/Photos: Embaixada de Israel

EmbaixadordelIsraelnoBrasil
Yossi Shelley

Ambassador Yossi Shelley

Susan Faria /Liz Elaine Lobo

Vivendo em uma area deserta, os israelenses aprenderam muito sobre escassez de
agua e cultivo de produtos agricolas. A educacido sempre foi prioridade do governo,
que investiu pesado em alta tecnologia. Sdo esses e outros assuntos que abordamos
naentrevista exclusiva com o embaixador de Israel Yossi Shelly

While living in a desert areq, Israelis have learned a lot about water scarcity and
cultivation of agricultural produce. Education has always been a priority for the
government, which has invested heavily in high technology. These and other issues
were addressed in an exclusive interview with the Israeli ambassador Yossi Shelly.
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Segundo Bill Gates, Israel tem a maior con-
centracao de talentos de alta tecnologia do
mundo. A que o senhor atribui esse fato?

Muito trabalho e investimento na educacao.
Talentos sdo descobertos no momento em que
o sistema educacional percebe uma habilidade
destacada. Pegar essas pessoas e ensina-las a
serem melhores. Integrado a este sistema edu-
cacional, Israel tem um grande ecossistema de
startup em evolugdo. Isso permite crescimen-
to e empreendedorismo nos campos da tecno-
logia e inovacao.

Voces trazem uma cultura de serem desafia-
dores e, a0 mesmo tempo, pacientes com as
falhas. Sao persistentes. De que forma essas
caracteristicas ajudam no desenvolvimento
tecnologico?

A educacdo é tradicdo de judeus e israelitas.
Desde o éxodo do Egito, temos essa determina-
cdo. Aprendemos que ndo devemos dar nada
como certo e que tudo tem que ser consegui-
do com trabalho duro e perseveranca. Fracas-
sos ndo nos param, porque “tudo que ndo nos
mata, nos fortalece” e nos faz melhores e mais
experientes. Essa abordagem é uma parte sig-
nificativa da cultura israelense e nos permite
crescer e alcancar as conquistas mundialmen-
te difundidas que tivemos até hoje.

Existem 6 mil startups no pais. Qual é a im-
portancia dessas empresas?

Um povo que nao investe no futuro nao vai ter
um presente. A importancia da startup é olhar
para frente, para o futuro. Estar pronto para os
proximos desafios. O investimento israelense
em startups demonstra nossa perspectiva de
sempre pensar no proximo passo e aprender
como melhorar a cada dia. Nos valorizamos
nossas startups e os cidadaos israelenses que
sonham alto e realizam os seus sonhos.

L S

According to Bill Gates, Israel has the
highest concentration of high-tech talent
in the world. To what do you attribute
this fact?

A lot of hard work and investment in education.
Talents are discovered the moment the educa-
tional system realizes that an outstanding talent
arises. Then we pick up these people and tea-
ch them how to be better. As part of this edu-
cational system, Israel has a significant startup
ecosystem in evolution, which allows for grow-
th and entrepreneurship in the fields of techno-
logy and innovation.

You have a culture of facing challenges
and, at the same time, being patient
with failures. You are persistent. How do
these characteristics contribute to tech-
nological development?

Education is a tradition of Jews and Israelites.
Since the exodus from Egypt, we have this
commitment. We have learned that we must
take nothing for granted and that everything
must be achieved with hard work and perseve-
rance. Failure does not stop us, because “That
which does not kill us, makes us stronger” and
makes us better and more experienced. This
approach is a significant part of Israeli culture
and allows us to grow and achieve the globally
spread achievements we have had to date.

There are 6,000 start-ups in the country.
What is the importance of these compa-
nies?

A nation that does not invest in the future can-
not expect anything from the present. The im-
portance of start-ups is to look forward, to the
future. To be ready for the next challenges. The
Israeli investment in startups shows our pers-
pective of always thinking about the next step
and learning how to improve every day. We
give value to our startups and Israeli citizens
who dream big and realize their dreams.

“Quando nos deparamos com um desafio,
surge o desejo de resolve-lo imediatamente”

“When we have a challenge, we need to solve it immediately”
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A agricultura israelense é exemplo mun-
dial. Como um pais com 67% do solo desérti-
co e semiarido consegue ser autossuficiente
na alimentacao e até exportar?

Israel sempre esta olhando para os desafios de
como usar os recursos que tem para melhorar.
Tenho um exemplo: Israel foi isolado, entdo
nao pdde comprar nada dos vizinhos. Entdo
tem que cuidar da alimentacao, tem que usar os
recursos. Nao tem agua, vamos bombear agua,
vamos dessalinizar. Se é muito quente, vamos
usar estufas. Os desafios estao sempre aliados
a problemas. Por isso temos muita inovacao.
Nao temos alternativa, ndo podemos impor-
tar tomates da Europa, por exemplo. Até che-
gar de navio, pode apodrecer. Entdo temos que
resolver isso. Quando nos deparamos com um
desafio, surge o desejo de resolvé-lo imediata-
mente. Desde o estabelecimento do Estado de
Israel, ndo tem sido claro o que o dia vai trazer.
Nos garantimos que qualquer coisa que preci-
sarmos, podemos conseguir por nds mesmos.

Israeli agriculture is a global example.
How can a country with 67% of its land
composed of desert and semi-arid climate
be self-sufficient in food and even capab-
le of exporting?

Israel is aware of the challenges of how to
make favourable use of the resources it has
for its growth. As an example, Israel is isola-
ted, wﬁich means it can’t buy anything from
its neighbors. Therefore, the country itself has
to take care of the food and use its resources.
If there is no water, we need to pump water,
to desalinate it. If it's too hot, we need to use
greenhouses. Challenges are always related to
problems. That’s why we have a lot of innova-
tion. We have no other alternative, we cannot
import tomatoes from Europe, for example,
because until the ship arrives in Israel, the
tomato is already rotten. So we have to look
for alternatives to solve this. When we have a
challenge, we need to address it immediately.
Since the establishment of the State of Israel, it
has not been clear what the future will bring.
We guarantee that whatever we need, we can
achieve for ourselves.

“0 investimento israelense em startups
demonstra nossa perspectiva de sempre

pensar no proximo passo”

“The Israeli investment in start-ups shows our

perspective of always thinking about the next step”
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Agua é uma questio estratégica no mun-
do. Em 2017, 10 mil visitantes de 90 paises
participaram da conferéncia de tecnologias
hidricas em Israel. Qual é a importancia da
Watec 2019 em novembro?

Nesse congresso, havera mais de 300 estandes
de inovacao e tecnologia sobre a agua, sobre go-
tejamento. Tudo o que interessa a agricultura
e também ao uso, como os sistemas de reuso e
a reciclagem. Todos sabem que, hoje, o gran-
de desafio daqui a 25 anos sera a falta de agua.
Entao, os participantes tém a oportunidade de
adquirir esse conhecimento, se beneficiar de
informacoes que Israel acumulou ao longo de
72 anos vivendo em uma area desértica.

Em quais areas a parceria com o Brasil é
mais forte e qual é a expectativa de novos
acordos?

Os setores em que existem parcerias ha anos
sdo agricultura, alta tecnologia de empresas de
cyber seguranca e também cooperacdo em tec-
nologias de defesa de fronteiras. Este ano, na
ultima visita do presidente Jair Bolsonaro em
Israel, em abril, foram assinados seis acordos
muito importantes. Antes ndo havia isso, ago-
ra tudo é aberto e a expectativa é grande para
aumentar o comeércio e os negocios em todas as
areas.

Durante as queimadas na Amazonia, o Brasil
teve apoio de Israel para combater focos de
incéndio. Em Brumadinho (Minas Gerais),
uma equipe israelense esteve presente. Como
voces lidam com desastres ecologicos?

Israel foi sempre aliado do Brasil e de outros
paises do mundo. Quando ha crise em outros
lugares, como Haiti, Tailandia e Argentina,
sempre oferecemos ajuda. Obviamente, Brasil
também recebeu assisténcia em Brumadinho
e nos incéndios na Amazonia. Claro que quan-
do estdo nesse nivel, as coisas sao feitas mais
rapidas, com mais coracao e de forma mais
voluntaria que sempre existiu no Estado de Is-
rael. Certamente, isso ajuda nas relacoes poli-
ticas e comerciais, mas, quando somos parcei-
ros e amigos para salvar vidas, o negdcio é uma
parte muito pequena.

L S

Water is a strategic issue in the world. In
2017, 10,000 visitors from 90 countries
attended the conference on water tech-
nologies in Israel. What is the importan-
ce of Watec 2019 in November?

At this congress, there will be more than 300
stands of innovation and technology on water
and also on drip irrigation. All that matters to
agriculture and also to the use of agriculture,
such as reuse systems and recycling. Everyo-
ne knows nowadays that the most significant
challenge in 25 years will be the lack of wa-
ter. Therefore, participants will be able to learn
from Israel experience of more than 72 years
located in a desert area.

In which areas is Israel’s partnership
with Brazil stronger and what is the ex-
pectation for new agreements?

The sectors in which there have been partner-
ships for years are agriculture, high-tech cyber
security companies and also cooperation in
border defense technologies. This year, during
the last visit of president Jair Bolsonaro to Is-
rael in April, six significant agreements were
signed. There was no such thing before, now
everything is open, and the expectation is ex-
cellent to increase trade and business in all
areas.

During the fires in the Amazon, Brazil re-
ceived support from Israel to fight fires.
In Brumadinho (Minas Gerais), an Isra-
eli team was present. How do you deal
with ecological disasters?

Israel has always been an ally of Brazil and
other countries in the world. When there is a
crisis in other places, such as Haiti, Thailand
and Argentina, we always offer help. Naturally,
Brazil also received assistance in Brumadinho
and the fires in the Amazon. In a situation like
this, we do everything quicker, with more en-
thusiasm and more voluntarily - something that
has always been part of the State of Israel. In-
deed, this helps in political and commercial re-
lations, but when we are partners and friends
to save lives, the business plays a minor role.
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Watec: evento sobre a agua

Watec: Conference about water

Para saber como manter os recursos hidricos do planeta, especialistas estarao
no Water Tecnology and Environment Control (Watec) em Tel Aviv

To learn more how to maintain the planet’s water resources, experts will be attending

the conference Watec in November, in Tel Aviv

Susan Faria

Os ultimos avancos em tecnologia de agua
serdo conhecidos durante a conferéncia Wa-
tec 2019, de 18 a 21 de novembro préximo, no
David InterContinental Hotel, em Tel Aviv. A
ultima edicdo do evento, em 2017, contou com
a presenca de 10 mil visitantes de 9o paises.
Desta vez, alguns participantes — como os la-
tino-americanos, organizados pela empresa
Conexion Israel — chegam a Israel, dois dias
antes da Watec, para visitas a algumas das
principais empresas no setor e encontros com
especialistas de startups que os ajudarao a en-
tender os éxitos de Israel na area.

Seraumaoportunidade para estar a par dastl-
timas tendéncias e tecnologias sobre recursos
hidricos e manejo ambiental. Sendo um pais
desértico, Israel nao so6 enfrentou a escassez
de recursos hidricos como se converteu em
uma das grandes poténcias mundiais em tec-
nologias para a area, inclusive de dessaliniza-
cao e reciclagem de agua. Participam da Wa-
tec executivos da industria da agua, dirigentes
de universidades, investidores institucionais,
capitalistas de risco, analistas e outros espe-

The latest advances in water technology will
be known during the Watec 2019 conference
(Water Technology and Environment Control),
from November 18 to 21, at the David Inter-
Continental Hotel in Tel Aviv. The last edition,
in 2017, was attended by 10 thousand visitors
from 90 countries. This time, some participants
- such as the Latin Americans, organized by
the company Conexién Israel — will arrive two
days before the event to visit some of the lea-
ding companies in the sector and meet with
startups specialists that will help them unders-
tand Israel’s success in this area.

It will be an opportunity to stay abreast of
the latest trends and technologies on water
resources and environmental management.
As a desert country, Israel has not only faced
the scarcity of water resources, but has also
become one of the world’s greatest powers in
technologies for the areaq, including desalina-
tion and water recycling.

A conferéncia é organizada pela empresa Ke-
nes Exhibitions. A ultima edicdo realizada em
Israel, em 2017, teve 160 expositores e 60 pa-
lestrantes de 14 paises, entre cientistas, pes-
quisadores e empresarios do setor. Delegacoes
de 50 organizactes de 26 paises estiveram pre-
sentes. Durante uma década de convencoes
exitosas, a comunidade global de Watec criou
e divulgou conhecimentos de tecnologias e so-
lugoes revolucionarias para o aproveitamento
e 0acesso aagua.

A Watec tem apoio do Ministério da Industria
e Economia de Israel, do Israel New Tech, da
Associacdo de Fabricantes e do Instituto de
Exportacdo de Israel. Durante o evento havera
workshops, mesas redondas, painéis de dis-
cussao e uma area de exibicdo interativa inédi-
ta, para mostrar recentes desenvolvimentos e
tecnologias.

Redes — Durante a Watec 2019 serdo abordados
odesenvolvimento e tendéncias relacionadas a
gestdo da agua e o meio ambiente, e se criacao
redes para permitir a participacao continua e
a cooperacao global no tema. O acesso a agua
potavel e sem contaminacao é assunto hoje em
destaque na pauta mundial. O foco do Watec
2019 ¢é “Gerenciamento e inovacdo da agua -
impulsionando a lideranca global no gerencia-
mento responsavel do planejamento e protecao
da agua” Destaque ainda para os temas:

« Experiéncia interativa com engenhosidade
datecnologia da agua

« A cultura de startup - conheca as pessoas por
tras das ideias

» Rede e brainstorming em questoes e tecnolo-
giasda agua

« A proxima geracao de desenvolvedores de
agua

» Tecnologia da agua (urbanizacao da agua;
formulacao de politicas inovadoras; mulheres
e industria da agua; colaboracdes multidis-
ciplinares; precos da agua; propriedade da
agua; guerra pela agua de diferentes setores e
seguranca da agua)

L\ S

The conference is organized by the company
Kenes Exhibitions. The last edition had 160
exhibitors and 60 speakers from 14 coun-
tries, including scientists, researchers and
businessmen/women. Delegations of 50 or-
ganizations from 26 countries were present.
During a decade of successful conventions,
the gf)bal community of Watec has created
and disseminated technological knowledge
and breakthrough solutions for the use of and
access to water.

The conference is supported by the Israeli Mi-
nistry of Industry and Economy, Israel New
Tech, the Manufacturers Association and the
Israel Export Institute. During the event, there
will be workshops, roundtables, panel discus-
sions and an unprecedented interactive display
areq, to showcase latest developments and te-
chnologies: Digital Water; Solutions 360° and

Mainstream.

Networking — During Watec 2019, there
will be addressed the development and trends
related to water management and the envi-
ronment. Networking will also be created to
enable continuous participation and global
cooperation concerning the theme. Access to
clean and uncontaminated water is a promi-
nent issue on the world agenda today. The
focus of the event is “Water Sfewardsl%p and
Innovation — Driving global leadership in the
responsible planning management, and pro-
tection of water”. Highlight goes also to the
following topics:

e Interactive experience with water
technology ingenuity

e The start-up culture

e Networking and brainstorming on water
issues and technologies

® The next generation of water developers

® Water technology (water urbanization
innovative policy making; women

and water industry; multi-disciplinary
collaborations; water pricing; water
ownership; water security)

Veja a programagéo completa / See the full schedule:

cialistas no setor.
http://watec-israel.com/wp-content/uploads/Watec-Israel-2019-Overview-Brochure. pdf
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S 1mmastro
rnesto Arauic

iew: Minister Ernesto Aradjo

Liz Elaine Lobo
|

O Ministro das Relacoes Exteriores afirma,
em entrevista exclusiva a Embassy, que ha
uma visao distorcida das areas de meio am-
biente e de direitos humanos no Brasil para
as quais “o governo tem uma politica solida
e garantidos instrumentos de protecdo”. Em
relacdo a Amazonia, o diplomata diz que a co-
operacdo internacional é muito bem-vinda,
desde que seja produtiva, que se traduza em
oportunidades e empregos para as comuni-
dades locais. Ernesto Araujo explica ser dese-
jo de o governo melhorar a administracdo do
Fundo Amazonia, ter mais apoio internacio-
nal e abertura comercial. Fala ainda sobre a
aproximacao com os Estados Unidos e Israel,
que, segundo ele, ndo significa distanciamen-
to em relacdo aos paises arabes. Veja a entre-
vista:
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In an exclusive interview with Embassy, the
Foreign Affairs minister says that there is a dis-
torted view of the areas of environment and hu-
man rights in Brazil in which “the government
has a solid policy and guaranteed instruments
of protection”. Regarding the Amazon, the di-
plomat says that international cooperation is
very welcome, provided that it is productive
and brings opportunities and jobs for local
communities. Ernesto Aradjo explains that the
government wants to improve the administra-
tion of the Amazon Fund, as well as to have
more international support and trade open-
ness. He also talks about the reapprochement
with the United States and Israel, which does
not mean a distance from the Arab countries.
Follow the interview:

Brasilia abriga 134 embaixadas e varios or-
ganismos internacionais. Como o governo
aproveita essa possibilidade de se conectar
com muitos paises em um so lugar?

A gente valoriza imensamente essa diversi-
dade diplomatica que é numerosa, de quali-
dade. Isso ja é um privilégio. E importante
que todos eles entendam esse novo Brasil que
queremos construir e divulguem em seus pa-
ises. Vimos, recentemente, que existe uma
grande distorcao da nossa realidade, especi-
ficamente em relacdo a Amazonia. O traba-
lho deles, esse contato direto com o Itamara-
ty, € fundamental para que eles possam ter a
nocao do que o Brasil realmente é e apresen-
tar para os seus paises. Inclusive, queremos
organizar mais eventos como, por exemplo,
uma visita a Amazonia. Vejo que existe um
interesse muito grande nela. Uma segunda
coisa é fazé-los ver o Brasil como parceiro
comercial, econémico. As embaixadas aqui
podem acelerar essas negociacdes. Percebo
hoje uma concorréncia positiva em relacdo a
novas negociacoes com o Brasil. Gostariamos
que fossemos parceiros de todos.

ACUCS C d U 0 " DU L

na, neste primeiro ano de governo?

E 0 nosso papel na abertura econémica e co-
mercial. Essa é uma coisa que nao depende
diretamente do Itamaraty, mas do governo,
porém temos uma lideranca nas negocia-
coes. Essa foi uma das grandes mudancas,
como também o acordo do Mercosul com a
Uniao Europeia e com o Efta (Associacao
Europeia de Livre Comércio). Além disso,
a disposicdo do Brasil de falar a verdade
como vimos no discurso do presidente na
ONU. Falar dos problemas da democracia,
da Venezuela, as causas desse desafio da de-
mocracia naquela regidao. Colocar os anseios
dos brasileiros nos foruns internacionais de
forma direta.

Brasilia hosts 134 embassies and many
international organizations. How does
the government take advantage of this
connection with so many countries in
one place?

We greatly value this diplomatic diversity, whi-
ch is numerous and of quality. This is already
a privilege. It is important that they all unders-
tand this new Brazil that we want to build and
promote in their countries. We have recently
seen that there is a great distortion of our re-
ality, specifically in relation to the Amazon.
Their work, this direct contact with Itamaraty,
is critical so that they can get a sense of what
Brazil really is and present to their countries.
We even want to organize more events, such
as a visit to the Amazon. | see that there is a
great interest in that area. A second thing is to
make them see Brazil as a trading, economic
partner. Embassies here can speed up these
negotiations. | notice today a positive compe-
tition regarding new negotiations with Brazil.
We would like to be partners with everyone.

It is the responsibility we have in economic and
trade opening. This is something that does not
depend directly on Itamaraty, The government
is responsible for that; but, we have a leading
role in the negotiations. This was one of the
major changes, as was Mercosur’s agreement
with the European Union and with Efta (Euro-
pean Free Trade Association). In addition, Bra-
zil’s willingness to speak the truth as we saw in
the president’s speech at the United Nations,
in New York, as well as to talk about the pro-
blems of democracy in Venezuela, the causes
of this challenge of democracy in that region,
as well as to include the wishes of Brazilians in
international forums in a direct manner.
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Qual é aimportancia para o Brasil de ter um
bom dialogo com o governo Trump?

Isso faz parte de uma terceira vertente que é
a de recuperar o relacionamento com gran-
des parceiros que estava muito abaixo do
nosso potencial, sobretudo com os Estados
Unidos. Recuperamos o tempo perdido com
essa boa relacdo que ja esta rendendo bons
frutos, aproveitando as convergéncias de vi-
soes entre o presidente Trump e o presidente
Bolsonaro. Estamos rompendo barreiras, o
relacionamento estava morno e havia certos
limites por parte de Brasil. Como exemplo,
temos o acordo de salvaguardas tecnologicas,
que vai nos permitir utilizar a Base de Alcan-
tara para lancamento de satélites; um acor-
do estratégico, que vai nos render milhoes
de dolares. Vamos deixar claro que o acordo
é para ser usada uma tecnologia americana
a partir da base de Alcantara, que é brasilei-
ra e sob a nossa jurisdicao. Outro exemplo é
0 apoio americano a nossa entrada na OCDE
[Organizacao para a Cooperacao e o Desen-
volvimento Economico], que é um selo de
qualidade para a economia brasileira.

What is the importance for Brazil to have
a good dialogue with Trump govern-
ment?

IThis is part of a third aspect that includes resto-
ring relationships with major partners that were
far below our potential, especially the United
States. We can take advantage of the similarity
of points of view between president Trump and
president Bolsonaro. We are crossing barriers.
As an example, we have the technology safe-
guards agreement, which will allow us to use
Alcantara Base for launching satellites; a stra-
tegic deal that will earn us millions of dollars. It
is important to emphasize that the agreement is
to use US technology from the Alcéntara base,
which is Brazilian and under our jurisdiction.
Another example is US support for our entry
info the OECD [Organization for Economic Co-
-operation and Development], which is a quality
label for the Brazilian economy.
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O governo pretende dar continuidade ao
Mercosul? De que forma o senhor vé essa
parceria entre os paises sul-americanos?

Estamos trabalhando intensamente para eli-
minar as barreiras comerciais entre os paises
membros, queremos dinamizar essa agenda
de negociacgbes externas e simplificar a propria
estrutura do Mercosul. Isso tudo esta avancan-
do em grande parte porque ha convergéncia de
opinibes entre o presidente Bolsonaro e o pre-
sidente Macri em relacdo a abertura de acordo
com a Unido Europeia e o Efta. Ha agora uma
filosofia comum entre o Brasil e a Argentina
como lideres do bloco. Existia certa dispersao,
eram criados foruns que nunca se reuniam. Em
relacdo aos outros paises da América do Sul, es-
tamos apostando na ideia de integracao aber-
ta, mais aproximacao entre nos e, a0 mesmo
tempo, sem significar fechamento para o res-
to do mundo. Assim, poder fazer acordos com
terceiros, como o Brasil esta querendo com o
Canada, com Singapura e com a Coreia do Sul.
Ha convergéncia também entre os outros pai-
ses como o Chile e a Bolivia. Aprovamos o [blo-
co] Prosul como uma iniciativa de cooperacao
mais eficiente, cujo foro foi criado na Cupula
de Santiago, em marco, e em Nova York, em
setembro, formalizamos o nosso plano de acao.
Vamos trabalhar em cooperacdo na saude, na
energia, na integracao fisica, na infraestrutura
e com o compromisso democratico. Uma das
exigéncias é de ele seja um pilar da democracia
naregido, ou seja, nao basta ter integracio eco-
nomica, ela tem que estar alicercada em uma
visdo comum de espaco democratico.

L S

Does the government intend to continue
with Mercosur? How do you see this
partnership between South American
countries?

We are working hard to eliminate trade bar-
riers between member countries, we want to
streamline this external negotiating agenda
and simplify Mercosur’s own structure. This is
progressing in large part because there is a
convergence of views between president Bol-
sonaro and president Macri, regarding the
opening of the agreement with the Europe-
an Union and Efta. There is now a common
philosophy between Brazil and Argentina as
leaders of the bloc. Compared to other Sou-
th American countries, we are relying on the
idea of open integration, closer ties between
us and, at the same time, without closing the
doors to the rest of the world, which means
we are able to make agreements with third
parties, for example, Canada, Singapore and
South Korea. There is also convergence betwe-
en other countries such as Chile and Bolivia.
We approved the South American Forum for
Progress (Prosul), as a more efficient coopera-
tion initiative, whose forum was set up at the
Santiago Summit in March, and in New York
in September, formalized our action plan. We
will work in cooperation on health, energy,
physical integration, infrastructure and demo-
cratic commitment. One of the requirements of
Mercosur is to be a pillar of democracy in the
region, that is, it is not enough to have econo-
mic integration, it must be based on a common
vision of democratic space.




Brasil e China celebram 45 anos de rela-
coes diplomaticas neste ano. A China é im-
portante fonte de investimentos e o princi-
pal parceiro comercial para o Brasil desde
2009. Qual é o balanco que o senhor faz des-
sa parceria?

Tem sido muito produtiva, muito voltada para
resultados. Nos ja conseguimos a abertura
para novos produtos brasileiros, mas quere-
mos diversificar ainda mais a nossa pauta de
exportacdes para a China. E um mercado difi-
cil, imenso, que precisa de um trabalhado mui-
to cuidadoso. Os investimentos chineses sao
muito bem-vindos. Hoje, eles sdo os principais
investidores na infraestrutura aqui no Brasil.
Queremos ampliar isso. Ja demos passos im-
portantes e, agora, com a visita do presidente
la, em novembro, pretendemos avancar em
novos acordos.

Qual é a importancia da visita da maior de-
legacaobrasileira a Israel com a aberturade
um escritorio de negocios e a assinatura de
acordos bilaterais?

Assinamos acordos na area de tecnologia, de
aviacdo, de seguranca, de satude, de agricul-
tura. Israel deu um avanco muito grande. Fo-
ram uns cinco ou seis acordos e temos varios
outros em andamento. Israel tem uma tecno-
logia muito avancada. Essa nova relacdo com
0 pais esta muito bem simbolizada pela ajuda
no desastre em Brumadinho, agora também
nas queimadas, na Amazonia. Sao primeiros
passos de muitas coisas que podemos fazer em
conjunto. O escritério de negécios ainda nao
foi aberto, mas estamos trabalhando para isso.
Queremos inaugura-lo até o fim do ano. Isso
vai nos permitir um contato com todo esse am-
biente de tecnologia e negocios em Israel que é
tdo dinamico, promissor. Israel tem toda uma
expertise na area de startups, de inovacao. Po-
demos trazer para ca essa cultura. Vale desta-
car que a aproximacao com Israel nao significa
um distanciamento dos paises arabes, ao con-
trario, queremos aprofundar essa relacdo com
todos eles. E muito importante essas embaixa-
das estarem proximas, porque podem ver, de
perto, a realidade de nossa politica, para que
nao fiquem baseados na midia internacional,
que, as vezes, distorce bastante.
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Brazil and China celebrate 45 years of
diplomatic relations. China is an impor-
tant source of investment and the main
trading partner for Brazil since 2009.
How do you analyse this partnership?

It has been very productive, very results-orien-
ted. We have already opened up to new Bra-
zilian products, but we want to further diversi-
fy our export schedule to China. It is a huge,
difficult market that needs very careful work.
Chinese investments are most welcome. Today,
they are the main infrastructure investors here
in Brazil. We want to extend this. We have
already taken important steps, and with the
president’s visit there, in November, we intend
to move forward on new agreements.

How important is the largest Brazilian
delegation’s visit to Israel for the ope-
ning of a business office and the signing
of bilateral agreements?

We have signed agreements in the area of te-
chnology, aviation, security, health, agricultu-
re. Israel has made a very big advance. There
were about five or six agreements and we have
several others in progress. Israel has a very ad-
vanced technology. This new relationship with
the country is very well symbolized by the help
in the disaster in Brumadinho, now also in the
burning of the Amazon. These are the first steps
of many things we can do together. The busi-
ness office has not yet been opened, but we
want fo open it by the end of the year. This
will allow us to get in touch with this whole
dynamic business and technology environment
in Israel that is so promising. Israel has a whole
expertise in startups, innovation. We can bring
this culture here. It is worth noting that the ra-
pprochement with Israel does not mean distan-
cing from the Arab countries, on the contrary,
we want fo deepen this relationship with all of
them. It is very important for these embassies fo
be close to us, so they’ll be able to see our po-
licy’s reality, not based in international media,
which sometimes distorts it quite a lot.

UMA EXPERIENCIA
EXTRAORDINARIA

a qualquer hora do dia.

Ao atravessar as portas do The Queen’s Place, vocé se sentird como se
estivesse entrado no coragdo da europa. Com um menu amplo, vocé
pode desfrutar desde o café da manha, almoco e jantar, até o cha da
tarde, bolo ou coquetéis. Sempre héa algo para todos a qualquer hora
do dia.

9:00h - Reuniao com clientes: Com um ambiente sofisticado, a The
Queen’s Place se torna o melhor lugar para comecar seu dia fazendo
bons negécios. Uma boa dica é o “King George”, que inclui ovos, bacon,
batata rosti, panquecas, café ou cha e suco de laranja. Ou seja mais
ousado e experimente o “Avocado Toast”, uma torrada de pao rustico
com avocado, tomates grelhados, ovos poché, roma e o molho pesto da
casa para dar um gostinho especial.

12:30h - Almoc¢o com amigos: Agora vocé pode encontrar amigos

no sultuoso Saldo de Cristal para um almoco executivo de 2 ou 3

partes, com opgoes deliciosas como o classico “Fish and Chips”, peixe
empanado na cerveja com batatas rusticas, puré de ervilha e molho
tartaro. A sobremesa “Eaton Mess”, de suspiro com morangos e chantily
€ um must!

16:00h - Pausa para o café: Com um jardim perfeito para relaxar no
fim do dia, nem parece que estamos no centro de Brasilia! A pausa para
o café, com o melhor “Redvelvet Cake” da cidade ou famoso Afternoon
Tea" -Cha da Tarde inglés, ird dar um final feliz a seu dia. A casa oferece
uma variedade de deliciosos sanduiches e outras guloseimas.

19:00h - Jantar especial: Entdo, enquanto o sol se pde, prepare-se
para um banquete de dar agua na boca com o menu de jantar e drinks
especiais que a casa oferece. Com pratos como o “Lamb Shank”, stinco
de cordeiro marinado em ervas finas, assado lentamente e servido com
puré de batatas refinado ou o incrivel e saboroso “Seafood Risotto”,
risoto de frutos do mar.

21:00h Hora do brinde: Com ofertas de dose dupla todos os dias
durante o "Happy Hour”, de 20h-22h e o “Bubble Wednesday” todas as
quartas-feiras com espumantes da casa com 50% de desconto, fica mais
facil celebrar os sucessos. Cheers!

Conclusao: Uma experiéncia imperdivel, no coracdo de Brasilia.

O menu repleto de op¢Bes pode ser encontrado no website
www.thequeensplace.com. Vocé também pode fazer sua reserva pelo
telefone 3879-0056. A casa funciona de 8h as 23h todos os dias na CLS
116 Sul, Bloco C, loja 21.
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Brazilian Product
Produto Brasileiro

Acai ganha

o mundo

Acai conquers the world

O fruto amazoénico tem processo de producao sustentavel, que atinge
desde os ribeirinhos no Para aos produtores em larga escala

The Amazonian fruit has a sustainable production process, that involves from
local riverine people in Pard state to large-scale producers

Raquel Pires

Sorvetes, smoothies, geleias, farinhas, bar-
ras de cereal e cosméticos. Esses sdio ape-
nas alguns produtos que podem ser feitos
com o agai, que, nas Gltimas décadas,
atravessou as fronteiras do Brasil. Esse fru-
to roxo, retirado em cachos da palmeira
conhecida como agaizeiro — que atinge
até 30m de altura —, é natural da Regidio
Norte e rico em minerais como ferro, cal-
cio, fésforo e vitaminas. E também encon-
trado em paises como Venezuela, Colém-
bia, Equador e Guianas.

Juntos, Pard, Amazonas e Maranhdo sdo
responsaveis por cerca de 85% da produ-
¢&o mundial. O Pard, por exemplo, gera
1,5 milhdo de toneladas por ano, e o
maior consumidor da bebida extraida da
polpa é o préprio paraense, que consome
85% do total, de acordo com a Embrapa
e o Ministério da Agricultura, Pecuéria e
Abastecimento. O restante é exportado
para outros estados e para o exterior.

Ice creams, smoothies, jellies, flours, ce-
real bars and cosmetics. These are just a
few products that can be made with acai,
which, in recent decades, has crossed the
borders of Brazil. This purple fruit, taken
in bunches from the palm tree known as
acaizeiro — which reaches up to 30m (98
ft) in height - is native to the North Region
and rich in minerals such as iron, calcium,
phosphorus and vitamins. It is also found
in other countries, like Venezuela, Colom-
bia, Ecuador and Guyana.

Together, Pard, Amazonas and Mara-
nhéo states are responsible for about
85% of the world production. Pard, for
example, generates 1.5 million tons per
year. The largest consumer of the bevera-
ge extracted from the pulp is Pard itself,
which consumes 85% of the total, accor-
ding to Embrapa (Brazilian Agricultural
Research Agency) and the Ministry of
Agriculture. The rest is exported to other
states and countries.
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Sustentabilidade - A novidade no setor é o
processo de producdio sustentavel do agai, que
influencia diretamente na vida de ribeirinhos,
batedores e pequenos agricultores.  “O agai
é uma palmeira nativa, a sua cultura contribui
para a manutengdo da floresta e a recuperagéo
da cobertura vegetal, das matas ciliares, além
de evitar o éxodo rural”, explica o presidente
do Sindicato das Indistrias de Frutas e Deriva-
dos do Estado do Paré (Sindfrutas), Reinaldo
Mesquita. Engenheiro florestal e analista da Em-
brapa Amazénia Oriental, José Antdnio Leite
declara: “O manejo técnico recomendado pela
Embrapa, hoje conhecido por todos os técnicos
da extensdo rural no Pard, é sustentavel”.

Segundo Leite, a maior dificuldade de trabalhar
com o produto continua sendo a sazonalidade.
Quando chega o periodo de entressafra, o pre-
¢o aumenta e a qualidade diminui: “O agai &
um fruto perecivel. Assim, quanto menor o tem-
po entre a colheita e o processamento, melhor
a qualidade da bebida. Estima-se que 24 horas
sdo o tempo mdximo”.

¢+ Foto/Photo: José Leite
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Sustainability — The recent news in the sec-
tor is the process of sustainable production
of acai, which directly influences the lives of
the riverside dwellers, beaters and small far-
mers."Acai is a native palm tree, its culture con-
tributes to the maintenance of the forest and
the recovery of the vegetation cover and ripa-
rian forests, besides preventing rural exodus”,
explains the president of the Union of Fruit and
Derivatives Industries of the State of Pard (Sin-
dfrutas), Reinaldo Mesquita. A forest engineer
and analyst at Embrapa Amazénia Oriental,
José Anténio leite states: “The technical ma-
nagement recommended by Embrapa, today
known by all technicians of the rural extensio-
nin Pard, is sustainable”.

According to leite, the greatest difficulty in
working with the product is still seasonality.
When the off-season comes, prices go up whi-
le quality goes down: “Acai is a perishable
fruit. Thus, the shorter the time between har-
vesting and processing, the better the quality
of the beverage. It is estimated that 24 hours is
the limit of time”.

“O acai é um fruto
perecivel. Assim,
quanto menor o
tempo entre a colheita
e o processamento,
melhor a qualidade

da bebida”

“Acai is a perishable fruit. Thus, the shorter the
time between harvesting and processing, the
better the quality of the beverage”
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Ribeirinhos - O fruto do acaizeiro é mui-
to importante para a seguranca alimentar e
a geragdio de renda dos ribeirinhos, incluindo
os que habitam a Mesorregido do Marajé, o
Baixo Tocantins e a regido do rio Guamé, por
exemplo. De acordo com o Sindifrutas, além
dos ribeirinhos, existem os pequenos produto-
res em dreas manejadas préximas ds residén-
cias, entre outras.

De acordo com Reinaldo Mesquita, a cadeia pro-
dutiva é longa e também inclui produtores maio-
res e outros atraidos por vantagens econdmicas:
“No manejo da polpa, trabalham 6 mil pessoas
somente na capital do Pard, em Belém, e mui-
tos deles sdio microempreendedores, que viram
a atividade de batedor artesanal de acai como
uma saida para obtengdio do préprio sustento”.
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Impacto — A produgdo e venda estimada de
1,4 milhdo de toneladas de frutos de acai tem
gerado efeito positivo nas comunidades. De
acordo com o Sindfrutas, o trabalho dos produ-
tores reforna para o morador: “Podemos verifi-
car nas residéncias dos ribeirinhos a substituicdio
das canoas a remo por barcos a motor, apare-
lhos eletrodomésticos, tratamento de dgua e, em
muitos casos, a compra de residéncias nas sedes
dos municipios”, relata Mesquita.
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Riverine people - The fruit of the agaizeiro,
the acai berry, is very important for food secu-
rity and income generation of the riverine peo-
ple, including those living in the Mesoregion of
Marajé, the Lower Tocantins and the Guamd
River region, for example. According to Sind-
frutas, in addition to the riverside dwellers, the-
re are small producers in managed areas near
the houses, among others.

Reinaldo Mesquita analyses that the produc-
tion chain is long and also includes larger
producers and others attracted by economic
advantages: “In the capital of Pard, Belém,
there are 6 thousand people working in the
sector, many of them are small entrepreneurs,
who saw the activity of artisanal acai beaters
a way fo earn their own livelihood”.
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Impact - The estimated production and sale
of 1.4 million tons of acai berries have been
having a positive effect on the communities. Ac-
cording to Sindfrutas, producers’ work returns in
benefits to all residents: “We can see it in the ho-
mes of the riverine people with the replacement
of rowing canoes by motor boats, household
appliances, water treatment and, in many ca-
ses, the purchase of houses in the headquarters
of the municipalities”, reports Mesquita.

Os dltimos anos, segundo ele, trouxeram uma
oportunidade Unica para os amazonenses:
“Agora temos um artigo de alto valor, de alto
consumo, mundialmente aceito e que, por suas
caracteristicas inerentes, requer o processamen-
to imediato apés a colheit”. Dessa forma, tem
ocorrido um aumento da renda em todos os elos
da cadeia produtiva do agai, desde o ribeirinho
até os empregados das industrias, passando pe-
los milhares de batedores artesanais.

Exportacdo — Maior exportador do Brasil,
o Paré tem sete empresas exportadoras, to-
talizando 2,3 mil toneladas enviadas para
fora do pais em 2018, segundo a Companhia
Nacional de Abastecimento (Conab). Hoje, o
fruto alcanga todos os continentes, sendo que
os mercados norte-americano e japonés sGo
o destino de 90% das cargas. Os outros 10%
sdo comprados por Alemanha, Bélgica, Rei-
no Unido, Angola, Austrdlia, Canadd, Chile,
China, Cingapura, Emirados Arabes, Franga,
Israel, Nova Zelandia, Peru, Porto Rico, Portu-
gal e Taiwan, de acordo com o Ministério da
Agricultura.

Em 2018, os Estados Unidos estavam na li-
deranca das importacées, responsdveis por
quase 40% do consumo mundial: mais de mil
toneladas, algo em torno de US$ 2,7 milhées.
Logo atrds, vem o Japd@o e a Austrélia com, res-
pectivamente, 236 e 194 toneladas. Segundo
a Federacéo das Industrias do Estado do Pard
(Fiepa), para ganhar novos mercados, as em-
presas devem seguir critérios das certificagées
internacionais para alimentos e bebidas, além
de trabalhar com produtos derivados do agai
desde a concepgdo no Brasil.

The last few years, he says, these berries have
brought a unique opportunity for the Amazo-
nians: “We now have a high-value, high-con-
sumption and globally appreciated article that,
due foits inherent characteristics, requires imme-
diate processing after the harvest”. In this way,
there has been an increase in income in all links
of the acai production chain, from the riverbank
dwellers to the industry employees and thou-
sands of artisanal beaters. \

Export - Brazil’s largest exporter, Pard state
has seven exporting companies, totaling 2,3
thousand tons shipped abroad in 2018, accor-
ding to the National Supply Company (Conab).
Nowadays, the fruit reaches all continents. The
North American and Japanese markets are the -
destination of 90% of shipments. The other 10%
are purchased by Germany, Belgium, the U
ted Kingdom, Angola, Australia, Canada,
le, China, Singapore, the Emirates, France, Is-
rael, New Zealand, Peru, Puerto Rico, Portugal
and Taiwan, according to data provided by the
Ministry of Agriculture.

In 2018, the United States was at the top of
export destinations, accounting for nearly 40%
of world consumption, that is, more than a thou-
sand tons, something around US$ 2.7 million.
Just behind areJapan and Australia with 236
and 194 tons, respectively. According to the
Federation of Industries of the State of Pard
(Fiepa), in order to expand into new markets,
companies must follow criteria of international
certifications for food and beverages besides
working with products derived from acai since
its inception in Brazil.
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Terra de centenarios baobas, o pais democrata rico em diamantes e com o maior
numero de elefantes do mundo atrai o turismo internacional com safaris, passeios

de barco e o magnifico por do sol africano

Land of century-old baobab trees, the diamond-rich democratic country with the largest population
of elephants in the world attracts international tourism with game rides, boat cruises and the

magnificent African sunset

*Teresa Mello

Uma semanana Africaem agosto ainda me pa-
rece um sonho. Depois de trés conexdes aéreas
e 10 horas de viagem de Sao Paulo a Joanesbur-
go, cheguei ao Aeroporto Internacional de Ga-
borone em 5de agosto. Aoladode jornalistasdo
Kuait, do Qatar, da Africado Sule da Chinaede
uma empresaria russa, acompanhamos a Glo-
bal Expo Botswana (GEB 2019), evento com as
presencas do presidente, Dr. Mokgweetsi Ma-
sisi; do vice-presidente, Slumber Tsogwane; e
da ministra de Investimento, Comércio e In-
dustria, Hon Bogolo Kenewendo; entre outras
autoridades: “Temos um grande potencial de
recursos naturais e queremos tornar Botsuana
atrativo para investidores”, disse Dr. Masisi.
Com 2,3 milhoes de habitantes, o pais ao sul
do continente é o maior produtor mundial de
diamantes e tem o maior nimero de elefantes:
120 mil, segundo o Departamento de Vida Sel-
vagem e Parques Nacionais (DWNP).
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A week in Africa in August still seems like a dre-
am. After three plane connections and a 10-
hour flight from Sao Paulo to Johannesburg, |
arrived at Gaborone International Airport on
August 5. With journalists from Kuwait, Qatar,
South Africa and China and a Russian busines-
swoman, we attended the Global Expo Botswa-
na (GEB 2019), opened by the president, Dr.
Mokgweetsi Masisi; the vice president, Slumber
Tsogwane; the minister of Investment, Trade and
Industry, Hon Bogolo Kenewendo; and other
authorities. “We have a great potential of na-
tural resources and we want to make Botswana
attractive to investors”, said Dr. Masisi. With 2,3
million inhabitants, the southern African Country
is the biggest diamond producer in the world
and also has the largest elephant population:
120 thousand, according to Department of Wil-
dlife and National Park (DWNP).

Na capital, Gaborone, tudo surpreende aos
olhos de uma reporter brasileira, a comecar
pela exceléncia do asfalto. Sem buracos nem
ondulacdes na pista. Do 6timo aeroporto até
o hotel Cresta Lodge, pela Mandela Drive, a
sensacao € a de que estamos numa metropole
bem-organizada, cujo trafego flui em mao in-
glesa, as casas tém muros baixos, e o chao ao
redor de algumas delas é de terra. Criancas e jo-
vens com uniforme escolar - os meninos usan-
do gravatas, no estilo britanico — caminham
ou esperam o transporte nas pontos. No lugar
do Onibus tradicional, existem as vans. Nao
se veem cachorros perambulando pelas ruas,
pedintes nem vendedores ambulantes nos
semaforos. Uma curiosidade: nao vi nenhum
cachorro. Gatos, sim. A populacao fala inglés
e setsuana (lingua bantu), e a moeda local é o
pula (1 BWP = US$ 0,09), palavra que significa
chuva, assim batizado para que o dinheiro seja
tao valioso quanto a chuva o é para o pais.

No hotel, a cordialidade e a eficiéncia dos fun-
cionarios impressionam, além dos belos sorri-
sos largos: Anitta na recepcao, Kefilwe no ca-
fé-bar, Tshepiso no restaurante, e Mompoloki,
um gentleman no atendimento aos hdspedes,
além da suavidade da camareira Agnes. Outra
curiosidade: apesar de ter academiabem-mon-
tada, ndo percebi ninguém correndo na esteira
nem levantando pesos. A piscina tampouco foi
aproveitada no inverno africano, cujas tempe-
raturas amanhecem em torno de 102 C, mas
chegam aos 27°C nas horas mornas da tarde.

e ¢ ¢ Fotos/Photos: Teresa Mello
Tratamento de imagem: Andre Borges

In the capital, Gaborone, everything is a sur-
prise to a Brazilian reporter, starting with the
excellence of the asphalt. No holes or ripples
on the road. From the airport to the Cresta Lo-
dge Hotel, on Mandela Drive, it feels like we're
in a well-organized metropolis with traffic in the
English way, the houses have low walls, and
some of them are surrounded by sand. Children
and young people in school uniforms - boys
wear fies, in English style — walk or wait for
transportation at the bus stop. Instead of usual
buses, they get into vans. There are no dogs
wandering in the streets, as well as no beggars
at traffic lights. A curiosity: I've seen no dogs at
all. Cats, only. The people speaks English and
Setsuana (a bantu language) and the local cur-
rency is pula (1 BWT = US$ 0,09), which means
rain, to emphasize that the money should be as
valuable as the rain itself.

In the hotel, the efficiency and cordiality of the
staff is amazing, all of them with big smiles: Anit-
ta, at the reception desk; Kefilwe, at the coffee
bar; Tshepiso, at the restaurant, and Mompo-
loki, a gentleman at the lobby, as well as sweet
Agnes, the room maid. Another curiosity: besi-
des having a well structured gym, I've seen no
one working out. The swimming pool remained
untouched. In African winter, the temperatures
go to 8°C in early morning and up to 25°C in
warm afternoon hours.
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Antes de deixar a cidade rumo ao safari em
Kasane, no norte do pais, fizemos um passeio
por Gabs - como me ensinou a falar a gerente
de marketing e comunicacao da Botswana Fi-
ber Networks (BoFiNet), Lesego Goitsemang.
E a empresa estatal de telecomunicacéo, que
oferece software, hardware, internet, wi-fi pu-
blico, telefonia celular etc. “A cobertura dessa
infraestrutura atinge 92% do pais”, informa o
gerente sénior de vendas, Gobitsa Mmereki.

Entre os pontos turisticos da capital, estdo o
Parlamento, com a bandeira azul e branca e a
entrada guardada por duas zebras; o Monu-
mento dos Trés Chefes (Khama III de Ban-
gwato, Sebelel de Bakwena e Bathoen I de Ban-
gwaketse) e a estatua em bronze do primeiro
presidente, Sir Seretse Khama, que assumiu
em 1966, com a independéncia do pais da Gra-
-Bretanha. Curiosidade: veja o filme sobre ele,
Um reino unido, de 2017. Vale circular pela
Main Mall, rua central cheia de barracas com
artesanato e comida, e admirar o belo artesa-
nato na Botswanacraft Marketing. A constru-
cao de dois andares e com um restaurante ao
ar livre exibe o melhor da cestaria e dos tecidos
africanos (caminho de mesa a 225 pulas), além
de camisetas (210 pulas), bijuterias e objetos
de decoracao. Ha secdo de CDs e livros, como
o guia turistico 101 Cotsas para ver e fazer em
Botswana (135 pulas).

The ambassador of the Republic of Botswa-
na in Brazil, Ms. Tebogo Lily Motshome, has
come fo Brasilia after serving in Belgium. With
a masters degree (MBA) in International Rela-
tions, she praises her nation: “What I like
best about Botswana is the peace and
the tranquility; we’ve never been to

war with any country’. And she adds: I
also like the fact that the economy is rising due
to the good government and democracy”. Ms
Lily is also aware of the deficits, though: “We
are looking for trades and investments to come
to Botswana, because we have a high rate of
unemployment among young people”.
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Before leaving the city for the game ride in Ka-
sane, up north, we went on a city four in Gabs,
like | was taught to say by the marketing and
communications manager of Botswana Fiber
Networks (BoFiNet), Lesego Goitsemang. It is
the state-owned telecommunication company,
which includes software, hardware, internet,
public wi-fi, cell phone. “This infrastructure co-
vers 92% of the country”, informs senior sales

manager, Gobitsa Mmereki.

Among the capital touristic sights, there are the
Parliament, with the blue and white flag and
the entrance guarded by two zebras; the Three
Dikgosi Monument (Bangwato Khama |l
Bakwena Sebelel and Bangwaketse Bathoen
I) and the bronze statue of the first president,
Sir Seretse Khama. A curiosity: there’s a movie
film about him (The united kingom), released
in 2017, It's nice to walk down Main Mall, a
central street full of food and crafts, and enjoy
the beautiful objects at Bostwanacraft Marke-
ting. The two-story building with an open-air
restaurant shows the best of African basketry
and fabrics (a table run for 225 BWT), T-shirts
(210 BWT), necklace, earrings, bracelets and
house articles, for example. There are CDs and
a small library as well. | bought the guide 101
things to see and do in Botswana. (135 pulas).

Foto/Photo: Eliane Loin

Safari - Sabe aquela sensacdo de que Deus
existe? Vocé pode vivenciar isso no Chobe
National Park, area de 12 mil km2 em Kasa-
ne. Calcula-se que, na regidao do Rio Chobe,
haja, pelo menos, 55 mil elefantes. O espaco
sem cercas, repleto de vida selvagem, rece-
be 1 mil turistas por dia, das 6 as 18 horas. O
movimento de veiculos abertos e com tracao
nas quatro rodas é intenso. Depois de ver-
mos uma girafa mastigando folhas de arvo-
res, surge, imponente, um ledo. Trés carros
param ao redor, enquanto os turistas, avidos
por registrar o momento, sacam cameras de
todos os tipos. O jeito de andar do mostra por
que ele é o rei dos animais. E tem um ar quase
blasé. A leoa chega, e os dois partem.

International Airport (Gaborone)

Safari — Do you know when you're sure or
almost sure of God'’s existence? You can feel it
at Chobe National Park, a 12,000 km2 area
in Kasane. It's estimated that in the Chobe Ri-
ver region there are at least 55,000 elephants.
The wildlife-free fence park welcomes 1,000
tourists a day, from 6 am to 6 pm. The mo-
vement of vehicles is intense. After seeing a
giraffe chewing tree leaves, an magnificent
lion shows up. Three cars stop around it while
tourists, eager to record the moment, pull out
cameras of all kinds. The way the lion moves
shows why it’s the king of animals. And it has
an almost blasé look. The female lion comes in
and they both took off.

Chobe River
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A tarde, a aventura continua durante um pas-
seio de trés horas pelo Rio Chobe, em barco
com capacidade para 50 pessoas e deck na par-
te superior. Um grupo de japoneses leva frutas,
queijos e vinhos a bordo. Logo, os olhares sao
atraidos pelas maravilhas da natureza. Deze-
nas de elefantes andam lentamente pelas mar-
gens, enquanto alguns hipopdtamos preferem
se revirar na lama tmida: “O que mais nos
impressiona é a quantidade de animais que es-
tamos vendo”, disse a psiquiatra belga Chantal
De Troch, 52 anos, ao lado do marido, o enge-
nheiro Geert Coppeng, 55, e dos filhos de 25,
22 e 21 anos. A sul-africana Karen Murray, 58
anos, em Kasane pela segunda vez , concorda:
“E uma experiéncia inica toda essa vida selva-
gem em Botsuana, o povo € muito simpatico, e
temos esse maravilhoso por do sol africano”

Ao longo do rio, ha dezenas de hotéis em cons-
trucoes de madeira integradas a paisagem,
como o Mowana-Safari Resort & Spa, da rede
Cresta, erguido em torno de um baoba de 825
anos. Com capacidade para 150 pessoas, a di-
aria para casal, com café da manha, custa US$
501. “Nossa missdo é fazer os hospedes feli-
zes”, resume a gerente Boi Tkaneng, de 26 anos,
formada em Administracao de Empresas em
Turismo e Hospitalidade, na Universidade
de Botsuana. “A alta temporada vai de julho a
novembro, na estacdo seca, a melhor para ver
os animais”, conta. No proprio hotel, isso é to-
talmente possivel: enquanto as camareiras
percorrem os quartos, pequenos macacos se
divertem baguncando o carrinho da limpeza.

_—
*The reporter was invited }“"',"
to travel by Botswana \
Embassy in Brazil

Lean more about the country:
Hospitality and Tourism Association

of Botswana (www.hatab.bw) ‘ -
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Mompoloki (Cresta Lodge, Gaborone) t‘
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In the afternoon, the adventure continues du-
ring a three-hour tour of the Chobe River in a
50-person boat with a deck on top. A group
of Japanese bring fruit, cheese and wine on
board. Soon, the eyes are attracted by the
wonders of nature. Dozens of elephants walk
slowly along the banks, while some hippos pre-
fer to roll in the damp mud: “What strikes us
most is the amount of animals we're seeing,”
said Belgian psychiatrist Chantal De Troch, 52,
next to her husband, engineer Geert Coppeng,
55, and the children of 25, 22 and 21 years.
South African Karen Murray, 58, in Kasane for
the second time, agrees: “It is a unique expe-
rience all this wildlife in Botswana, the people
are very friendly, and we have this wonderful
African sunset.”

Along the river, there are dozens of hotels in
perfect harmony with the landscape, most of
them in wood , such as Cresta Mowana-Safa-
ri Resort & Spa, built around an 825-year-old
baobab tree ([mowana in local language). With
a capacity of 150 people, a double room with
breakfast costs US$ 501 a day. “Our mission
is to make guests happy”, says the 26-year-old
manager Boi lkaneng, a Business Administra-
tion and Tourism graduate at the University of
Botswana.”The high season goes from July to
November, it's the dry one, the best to see the
animals”, she adds. In the hotel itself, this is
quite possible: as maids work at the rooms,
small monkeys have fun messing up the clea-
ning cart.

Teresa and baobab (Cresta Mowana-Safari Resort)
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Interview

Entrevista

* « Fotos/Photos: Ministério do Turismo El Savador

El Salvador nas
ondas do turismo

El Salvador on the waves of tourism

Liz Elaine Lobo

O belo mar, o calor, as flores, os vulcoes, as atividades de entretenimento sdo algumas das atracoes
do pais. Ha campeonatos internacionais de surfe, o principal centro de convencoes recebe cerca de
mil eventos por ano, e os projetos Surf City e Plaza Marinera sdo alguns dos principais programas
do Ministério do Turismo. Em entrevista exclusiva a revista Embassy, a ministra Morena Ileana
Valdez Vigil fala sobre as estratégias do governo para atrair mais visitantes.

The beautiful sea, the warmth, the flowers, the volcanoes, the entertainment activities are some of the
aftractions of the country. There are international surfing championships, the most important convention
center hosts about a thousand events a year, and the Surf City and Plaza Marinera projects are some
of the main programs of the Ministry of Tourism. In an exclusive interview with Embassy magazine,
minister Morena lleana Valdez Vigil talks about the government’s strategies for attracting more visitors.
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Qual é a importancia do turismo para a eco-
nomia de El Salvador e quais sao as princi-
pais atracoes para os estrangeiros?

O turismo é fundamental para El Salvador,
uma grande oportunidade de desenvolvi-
mento, especialmente, nos destinos de jogos
e praias para o surfe. Temos caracteristicas
unicas em todo o mundo, como temperatu-
ras quentes e sem nebulosidade durante todo
o dia. Em 2018, tivemos 2,5 milhoes de visi-
tantes, que geraram US$ 1.532,61 milhoes em
moeda estrangeira. Neste ano, esperamos um
crescimento positivo. Os destinos de praia sdo
a principal atracao. Somente o porto de La Li-
bertad recebe 1 milhdo de turistas por ano. Lo-
cais de montanha também, como a Rota de Las
Flores, que oferece clima e paisagens tinicos.

Existem campeonatos internacionais de
surfe no pais. Quais sao os objetivos do
projeto Surf City?

Realizamos nove campeonatos internacio-
nais, aproveitando o maximo de recursos que o
pais possui: as ondas. Nesta nova administra-
cdo, queremos abordar a questao de forma in-
tegral, envolvendo toda a cadeia de valor com
0 nosso projeto Surf City. O governo esta ofe-
recendo incentivos como isencdo de imposto
sobre imoveis, direitos aduaneiros e imposto
de renda, entre outros. O valor do investimen-
to deve ser superior a US$ 25 mil. Estamos
simplificando todos os processos administra-
tivos para torna-los ageis e, assim, motivar
os investimentos e gerar empregos. E, o mais
importante: somos o primeiro pais da regido
que estabeleceu uma Unidade Executora de
Surf City, que esta liderando acdes estratégicas
no territério, principalmente, em destinos de
praia, para nos preparar como um dos princi-
pais destinos.

What is the importance of tourism for El
Salvador’s economy and what are the
main attractions for foreigners?

Tourism is key for El Salvador, a great development
opportunity, particularly in game destinations and
surfing beaches. We have unique features in the
world, such as warm temperatures and cloudless
weather throughout the day. In 2018, we had
2.5 million visitors, who generated US$1,532.61
million in foreign currency. This year, we expect a
positive growth. Beach destinations are the major
tourist attraction. The port of La Libertad alone re-
ceives | million tourists each year. There are also
mountain sites, such as the Rota de Las Flores, whi-
ch offers unique climate and landscapes.

There are international surfing
championships in the country. What are
the goals of the Surf City project?

We have nine international championships,
making the most of the country’s resources: the
waves. In this new administration, we want to
address the issue comprehensively, involving the
entire value chain with our Surf City project. The
government has been offering incentives such
as real estate tax exemption, exemption from
customs duties and from payment of income
tax, among others. The value of the investment
should must exceed US$ 25 thousand. We are
simplifying all the administrative processes to
make them agile and thus motivate investments
and create jobs. Most importantly, we are the
first country in the region to establish a Surf City
Executing Unit, which is leading strategic actions
in the territory, especially in beach destinations,
to prepare us as one of the main destinations.
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O Aeroporto Internacional de San Salvador é
um dos mais importantes da América Central
e sede da Avianca Hub, que liga a capital a 29
destinos na América e na Europa. O Stop Over
permite ao passageiro ficar até dois dias no
pais antes de seguir viagem. Essa estratégia
funcionou?

Sem duvida, tem sido um bom instrumento para
capturar turistas em transito. O Ministério do
Turismo continua apoiando o setor privado nes-
sa iniciativa no aeroporto internacional, porque
sabemos que é uma contribuicao importante.

Além das companhias aéreas, os navios de
cruzeiro mantém rotas diretas com o pais e
impulsionam a economia local. Existe alguma
politica para esse segmento?

Estamos avaliando a aplicacdo de uma estratégia
para atrair mais linhas de cruzeiros para o nosso
pais. Nos tltimos trés anos, foram recebidos 19
cruzeiros e 11 mil visitantes. Estamos trabalhan-
do em conjunto com o setor privado para impul-
sionar esse setor.

San Salvador International Airport is one
of the most important in Central Ameri-
ca and the headquarters of Avianca Hub,
which connects the capital with 29 desti-
nations in America and Europe. Stop Over
allows passengers to stay in the country
for up to two days before continuing their
journey. Did this strategy work?

Undoubtedly.l t has been a good means for cap-
turing tourists in transit. The Ministry of Tourism
continues to support the private sector in this
initiative at the international airport because we
know it is an important contribution.

On addition to airline companies, cruise
ships maintain direct routes to the country
and boost the local economy. Is there any
policy for this segment ?

We are considering the application of a stra-
tegy to attract more cruise lines to our coun-
try. Over the past three years, 19 cruises and
11 thousand visitors were received. We are
working closely together with private enterpri-
ses to drive this sector forward.
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Como esta o projeto Plaza Marinera, no El
Puerto de La Libertad, local visitado por mais
de um milhao de turistas a cada ano? Esta pre-
vista a construcao de 133 lojas e outros servi-
cos, como armazenagem de frutos do mar.

Estara pronto no fim de 2019 e sera adiciona-
do a infraestrutura turistica, de importancia
também para o Surf City. O nosso governo vai
declarar desde a praia de Punta Roca (perto da
Plaza Marinera) até a praia de El Zonte como
Zona de Surfe de Interesse Turistico Nacional.
E uma iniciativa para valorizar essa area e ja
tem prioridade na promocao de investimentos
publicos e privados.

O presidente da Associacao Internacional de
Feiras e Convencoes, Ricardo Barquerizo, que
reune 19 paises, esteve em El Salvador e dis-
se que a nacao ¢é lider nesse setor na América
Central. Em 2018, houve cerca de mil eventos
no Convention and Fair Center. Ha planos
nessa area?

O segmento de convencoes sera fundamental
nesta gestao, porque acreditamos na capacidade
do pais de sediar eventos dessa natureza, que nao
apenas impulsionam os negocios, mas também
beneficiam o turismo. Estabelecemos uma co-
municacdo com o Bureau de Convencoes e esta-
mos trabalhando juntos em uma estratégia para
impulsionar esse segmento.

L\ S

How is the Plaza Marinera project in El
Puerto de La Libertad coming along? It is
a place visited by more than one million
tourists each year.

The construction of 133 stores and other services
such as seafood storage is planned. They will be
ready by the end of 2019 and will be added to
the tourism infrastructure, which is also important
for the Surf City project. Our government will de-
clare as a Surf Zone of National Tourist Interest
the area that goes from Punta Roca beach (near
Plaza Marinera) to El Zonte beach. It is an initiati-
ve to enhance these places and has as a priority
the promotion of public and private investments.

Ricardo Barquerizo, president of the In-
ternational Association of Fairs and Con-
ventions, which brings together 19 coun-
tries, was in El Salvador and said that the
nation is a leader in this sector in Central
America. In 2018, there were about one
thousand events at the Center. Are there
plans in this field?

The convention segment will be essential in this
government because we believe in the coun-
try’s capacity to host such events, which not
only boost business, but also benefit tourism.
We have established communication with the
Conventions Bureau and we are working toge-
ther on a strategy to boost this segment.
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Article

Artigo

Brasil: excelente
negocio para
investidores

Brazil, an excellent business for investors

*Paulo Skaf

Estamos no inicio de um novo ciclo no Brasil.
Deixamos para tras a maior crise economica
da nossa histdria, que reduziu o PIB em 7% no
biénio 2015/2016, e comecamos a reconstruir
a estabilidade fiscal do pais. Primeiro com a
aprovacao da Lei do Teto de Gastos agora com-
plementada pela Reforma da Previdéncia.
Juntas, elas colocam o equilibrio das contas
publicas no horizonte.

Noambito privado, novas perspectivas se abrem.
Apos décadas de juros basicos de dois digitos, te-
remos alguns anos pela frente de taxas perto de
5% ao ano, patamar nunca antes atingido. Isso
permite um forte aumento do crédito para fami-
lias e para as pequenas empresas.

Aqui, temos oportunidades. Possuimos um
déficit de mais de 5 milhdes de habitacoes que,
com crescimento e crédito, poderao ser ofer-
tadas por empresas brasileiras e estrangeiras
que queiram vir construir o novo Brasil.

Ha também grande potencial no consumo das
familias nessa conjuntura de juros mais baixos
e retomada da economia. No ano passado, por
exemplo, apenas metade dos domicilios tinha
automoveis e 65% possuiam maquina de lavar.
A nova demanda que vira tera de ser atendida
pelaindustria.
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We are at the beginning of a new cycle in Bra-
zil. We left behind the biggest economic crisis
in our history, which reduced GDP by 7% in
the 2015/2016 biennium, and we began fo re-
build the country’s fiscal stability. First with the
approval of the Expenditure Ceiling Law now
complemented by the Pension Reform. Toge-
ther, they make the balance of public accounts
a reality.

In the private sector, new perspectives are ope-
ning up. After decades of double-digit basic
interest rates, there will be some years ahead
with rates close to 5% per year, a level never re-
ached before. This allows for a strong increase
in credit for households and small businesses.

Here, we have opportunities. We have a de-
ficit of more than 5 million homes that with
growth and credit, can be offered by Brazi-
lian and foreign companies that want to build
the new Brazil.

There is also great potential in household con-
sumption in this context of lower interest rates
and economic recovery. Last year, for example,
only half of the households had cars and 65%
had a washing machine. The new demand that
will come will have to be met by the industry.

Além disso, na infraestrutura, temos uma no-
tavel carteira de projetos pronta, que conta
com mais de cem programas em diversos seg-
mentos. Entre todos, destaca-se a area de 6leo
e gas. E a que oferece mais oportunidades, e a
expectativa é que possa atrair R$ 260 bilhoes
em investimentos nos proximos 35 anos.

Ha também a vista uma série de possibilida-
des atraentes entre renovacdes, novas con-
cessoes e desestatizacOes: 11 projetos ferrovi-
arios, 18 na malha rodoviaria, 20 portuarios
e 22 no setor aéreo, além de intmeras inicia-
tivas na area de energia elétrica e de minera-
cdo com potencial paralevantar cercade US$
60 bilhoes em investimentos.

“Entre todos, destaca-se a area

de dleo e gas. E a que oferece mais
oportunidades, e a expectativa é
que possa atrair R$ 260 bilhoes em
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In addition, in infrastructure, we have a re-
markable portfolio of ready-made projects that
includes more than one hundred programs in
various segments. Among them, the oil and gas
area stands out. It offers the greatest opportuni-
ties and is expected to attract R$ 260 billion in
investments over the next 35 years.

There is a prediction of a number of attractive
possibilities including renovations, new conces-
sions and privatizations: 11 rail projects, 18 in
the highway network, 20 ports, 22 in the air
sector, in addition to numerous initiatives in the
area of electric power and mining with potential
to raise about US$ 60 billion in investments.

investimentos nos proximos 35 anos”

“Among them, the oil and gas area stands
out. It offers the greatest opportunities and is
expected tfo attract R$ 260 billion in invest-

ments over the next 35 years”

Dalistaelaborada pelo governo de companhias
que deverdo passar para a iniciativa privada,
constam empresas como Casa da Moeda, Cor-
reios, Telebras, Agéncia Brasileira Gestora de
Fundos Garantidores, Empresa Gestora de
Ativos da Unido e Companhia Brasileira de
Trens Urbanos, entre outras.

Poucos paises tém tantos bons ativos na praca
como o Brasil neste momento. Somos um pais
continental com mais de 8 milhoes de quilo-
metros quadrados de area, 8,5 mil quilometros
de costa e uma populacdo de 210 milhdes de
pessoas. Gente trabalhadora e que quer pros-
perar, construindo este novo Brasil junto com
empresas brasileiras e estrangeiras que parti-
ciparem deste grande esforco de desenvolvi-
mento e geracdo de empregos.

*Paulo Skaf ¢é presidente da Federagdo
das Industrias do estado de Sao Paulo

* « Fotos/Photos: Arquivo Fiesp

The list drawn up by the government of compa-
nies that should be transferred to the private sec-
tor includes companies such as Casa da Moeda
(Brazilian Mint), Correios, Telebras, Agéncia Bra-
sileira Gestora de Fundos Garantidores (Brazi-
lian Guarantee Fund Management Agency), Em-
presa Gestora de Ativos da UniGo (Union Asset
Management Company), Companhia Brasileira
de Trens Urbanos (Brazilian Company of Urban
Trains), among others.

Few countries have as many good assets availab-
le as Brazil at the moment. We are a continental
country with more than 8 million square kilome-
ters of area, 8.5 thousand kilometers of coast and
a population of 210 million people. Working pe-
ople who want to prosper, building this new Bra-
zil together with Brazilian and foreign companies
that participate in this great effort of development
and generation of jobs.
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Diplomatic Events
Eventos Diplomaticos

¢ Belarus

The Belarusian Embassy celebrated, in Brasilia,
on July 2nd, the 28th anniversary of the country’s
independence. The guests had the opportunity
to learn more about the country’s culture through
an exhibition of photos and crafts. Ambassador
Aleksandr Tserkovsky pointed that although the
Belarussian ethnic group was part of various
countries throughout the formation of their state,
their people did not lose their essence.

e Japan

Japan is one of the most visited countries in the
world, which has a number of exciting sights
and places where technology and modernity
unite with Japanese tradition and culture. Ac-
cording to the ambassador, Akira Yamada, the
number of foreign fourists visiting the country
has been increasing in recent years, but it is the
Brazilian ones that the embassy aimed to rea-
ch, as was addressed at the tourism promotion
event fo Japan, on the 11th. July. According to
the ambassador, as much as Japan received a
number of foreign tourists, only 44,000 were
from Brazil.
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o USA

The US Embassy celebrated the independence
of the United States on July 3rd, with a pres-
tigious party of various authorities, including
Brazilian president Jair Bolsonaro and Foreign
Minister, Ernesto Aradjo. US Chargé d‘affaires,
William Popp, praised the celebration of the
243 years of US independence, which he said
took place on the same day as the celebration
of 197 years of diplomatic relations between

Brazil and the US.

* France

The celebrations of the fall of the Bastille, a land-
mark of the French Revolution and the country’s
independence, have been taking place in France
for over a century with military parades and fes-
tivities packed with balls and fireworks. In Bra-
silia, the French Embassy honored the date on
July 14. Ambassador Michel Miraillet praised the
protection of human rights, the environment and
good relations with Brazil. The diplomat highligh-
ted bilateral trade and noted that France is the
fourth most sought after destination by Brazilian
exchange students and that the French industry
employs more than 500,000 Brazilians.

e Morocco

The night of July 30 was enthusiastically chee-
red by Moroccans in Brasilia. The reception
took place in honor of the king Mohammed
VI, who completed the twentieth anniversary
of his accession to the throne. In an authentic
Moroccan environment, with the creation of a
vast caidal tent and the service of a delicious
buffet with typical delights, ambassador Nabil
Adghoghi and ambassador Siham Belamine
welcomed their guests.

e Cuba

The Cuban Embassy marked the attack by Fi-
del Castro-led guerrillas on Moncada barracks
in Santiago, on July 26 with a political-cultural
act at the Banking Theater. In the programme,
there were the musical group Sabor de Cubaq,
which performed legendary songs, and the do-
cumentary The voice of innocence, about the
rights of Cuban children and a tribute to the
leader Fidel Castro.

* Egypt

During the commemoration of the country’s na-
tional date, Egyptian ambassador Alaaeldin
Roushdy and ambassadress Alya Elwakeel sta-
ted that they were leaving Brazil. On the occa-
sion, the ambassador thanked the support he
received from Itamaraty colleagues, diplomats
and members of the government.
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e Bolivia

Bolivia’s independence was proclaimed on
August 6, 1825, led by Venezuelan politician
Simon Bolivar. On August 5, the ambassador,
José Kinn Franco, brought together authorities
to salute Fatherland Day, commemorating Bo-
livia’s 194 years of independence. The am-
bassador emphasized the importance of unity
between Latin America and the world and the
partnership between Brazil and Bolivia, that al-
ready has more than a century.

¢ Colombia

Colombian independence was marked with a
featured parade and typical country music on
August 8. Ambassador Dario Montoya Mejia
welcomed his guests and highlighted the grow-
th of investment and development in Colombia
and the cultural and trade relations with Bra-
zil. The event presented Colombian singer and
songwriter Concha Bernal, a Caribbean nati-
ve, who cheered the crowd and brought a mix
of rhythms that rocked and amused everybody.
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8th Embassy magazine edition

Portugal, where the industries are modern,
strong and competitive, especially those of
fabric and clothing, was the highlight of the
8th edition of Embassy, launched on August
6th at the Portuguese diplomatic headquarters.
The deputy governor of the Federal District,
Paco Britto, ambassador Jorge Cabral; CEO
FredomeE, Francesca Giobbi, ambassadors,
representatives of the diplomatic corps,
secretaries of the Federal District Government
were present to honored the director, Liz Elaine
Lébo and vice director Elna Souza.

¢ Ecuador

On August 15, the Ecuadorians saluted the in-
dependence of the country (August 10, 1809).
Ambassador Diego Ribadeneira welcomed his
guests and spoke about his proximity to Brazil.
He also presented a merit badge of honor to the
Brazilian ambassador Carlos Alfredo Lazary
Teixeira, granted by the ministry of Foreign Af-
fairs of Ecuador. The ambassador remembered
the technological, economic and trade advan-
ces between both countries.

o Korea

Koreans applauded the country’s National
Date and 60 years of diplomatic relations with
Brazil. South Korean ambassado, Kim Chan-
-Woo, and ambassador Park Chung-Hee wel-
comed members of the Brazilian government
and diplomatic corps on August 21. The am-
bassador said that the so-called Korean Libera-
tion Date is originally celebrated on August 15,
when the Korean people were released from
Japanese rule at the end of World War II.
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* Peru

The country honored its 198th anniversary of
independence talking about economic growth
and highlighting Peruvian food on August 8.
Ambassador Javier Yépez welcomed guests,
which included members of the diplomatic
corps and representatives of the Brazilian gover-
nment, such as deputy Eduardo Bolsonaro. The
ambassador spoke about the progress in recent
years that has allowed Peru to offer a better life
to the citizens: “For nearly three decades, our
country has been growing with low inflation ra-
tes through the application of a disciplined eco-
nomic policy”.
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¢ Indonesia

The commemoration of Indonesia’s 74th an-
niversary of independence and the relations
with Brazil was held on August 20. The typical
Pendet dance, from Bali, was performed. In the
beginning it was a worship dance in religious
temples. Today, it symbolizes the welcome of
the gods descending from heaven to earth.
Ambassador Edi Yusup saluted the cooperation
between Brazil and Indonesia, as they’re both
providing support in the areas of economy, poli-
tics and security. The bilateral trade reached US
$ 1.8 billion in the first half of 2019, a growth of
over 30 % over last year.
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* Uruguay

The embassy hosted the celebration of 194th
anniversary of the independence on August
27. Ambassador Gustavo Vanerio highlighted
the Uruguayan democratic and republican cha-
racteristics, reinforced by the October national
elections. The diplomat underscored the eco-
nomic growth of recent years and honored the
importance of the Mercosur/European Union
agreement: “It is a mark for the geopolitics of
the region”, he said

* ASEAN'’s 52nd birthday

On September 3, Southeast Asian bloc comme-
morated over five decades of existence addres-
sing issues such as the victories and partnership
of the countries that make up the Association of
Southeast Asian Nations (ASEAN). The group
has emerged from an agreement between Sin-
gapore, Indonesia, the Philippines, Malaysia
and Thailand to ensure economic development
and political stability in the region. It started
making economic agreements and a free trade
zone was created. ASEAN’s president, ambas-
sador of Indonesia, Edi Yusup, said that the
bloc has been successful in maintaining peace
and good trade over its 52 years.
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* Vietham

Over the past 74 years, Vietnam has witnessed
historical transformations, becoming a reuni-
fied country with a new profile in the interna-
tional arena. This was one of the statements
made by the ambassador, Do Bah Koa, during
the celebration of the country’s National Date,
on August 28. He spoke about the Renewal
process (Doi Moil, carried out in the last 33
years in the country.

e Nicaragua

The night of September 13th was a celebration
for the Nicaraguans at the embassy to comme-
morate the 198 years of the country’s indepen-
dence. Ambassador Lorena Martinez recalled
that the date not only praises Nicaragua, but
the other four countries that on September 15,
1821, signed the Kingdom of Independence
Act: Guatemala, El Salvador, Honduras and
Costa Rica.

* Chile

One of the country’s most important holidays
was marked at the Embassy, on September 18.
Ambassador Fernando Schmidt Ariztia welco-
med his guests for the celebration of the cou-
ntry’s National Date. In Chile, September 18
and 19 are traditionally called Fiestas Patrias.
On the 18th, it is commemorated the Indepen-
dence of Chile and on the 19th, the Glory of
the Army. The ambassador stated that the en-
tire national date is inevitably a time to share
a reflection on what has been accomplished.
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¢ Ukraine

Ambassador Rotyslav Tronenko commented
about the conflict situation with Russia during
the celebration of Ukraine’s national date on
September 4. For some years, the country
has been experiencing an escalating conflict
with Russia, especially regarding the situation
of Crimea, Russia’s annexed ferritory in 2014,
and the trade situation. The diplomat cited the
history, culture, language and the Ukrainian
millennial Christian faith, which 100 years ago
renewed its state of emancipation and spoke
about relations with Russia.

¢ Mexico

Partnership with Brazil and opening of the Al-
fonso Reyes Cultural Space were featured in the
Mexican ambassador’s speech on September
16, during the celebration of Mexico’s indepen-
dence. José Ignacio Pifia Rojas welcomes his
guests and records in his speech that the data
is special for his people as they celebrated 209
years of independence.
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* Association of Military Attachés

A number of foreign diplomats, members of the
diplomatic corps and military are in Brazil fulfilling
their missions and working for their countries. To
unite and generate forces, the Association of
Credited Military Attachés in Brazil was created
in 1952 and to celebrate the association’s 6/th
anniversary, the Embassy of the Dominican Repu-
blic welcomed its guests on the evening of Sep-
tember 19 to honor the institution.

* Saudi Arabia

On September 23, the Saudi Arabian embassy
honored the 8%th anniversary of the country’s
National Date and also the bilateral relations
with Brazi. It was highlighted in a speech by
Saudi ambassador, Ali Abdullah Bahitham,
who stated that the leap experienced by the
Kingdom of Saudi Arabia since unification is
considered unique and exclusive.

* China

The Chinese embassy worshiped the 70th an-
niversary of the republic by extolling coopera-
tion with Brazil and the growth of its economy
on September 25, at the International Conven-
tion Center of Brasilia (CICB). The ambassador,
Yang Wanminga, offered the guests a cultural
presentation of the China Orchestra and a photo
exhibition illustrating the 45 years of diplomatic
relations with Brazil.
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